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AlE o|& X o AL SHo|X|

32 . . =8 EAST 94 . .

109 Digital Music Forum MI2tA|AR | WEST 44 www.digitalmusicforum.com

39 Billboard Music & Money Le 94 www.billboardevents.com/billb
= Symposium - = oardevents/mms/

o QAE, g

3g SXSW Bl Af A 224(1987) WWW.SXSW.COM
. . . obojofol, . .

3¢ Winter Music Conference = 254 www.wintermusicconference.co

S22|C}
52 San Francisco MUSIC Tech MIZIA|A T 24 www.sanfranmusictech.co
Summit
8l Cut.ting Edge Music Lenex 91 www.cuttingedgemusicbusiness
Business Conference .com
102 Future of Music Summit QAH 94 futureofmusic.org
the International Music .
2 . CfAH|7FA L . .
122 Festival Conference (IFCON) P87t 23 www.imfcon.com
[E] oFA Y oty ARz
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Al WHs fA3 ok £ HE HAE Ve T mE HIAEEA
st G285 olojrte A AHAXRT AFA YEhYa T

O &332 173E go]3t Cutting Edge Music Business Conference™ 19923 "Z] 22 3
ol eke 75 ok AR/ARHYCH VT WEAY SN F AU &
Dezoln Qaunh Aol Fol BAMTOl W YA AL v, o)
A, "ol T AFA FAREFH wd 713 wfE S 24 Fastball, Cowboy
Mouth, Tablet, Henry Gray & ©¢lE|=E S 94 & =&
Aol wed 349 PAFSol BobAHA S0l ok3lE AT

o FHe THA o dEle vHMIDEM)OIY U9 #HF(Popkomm)) 2
< w9t AEAE AFE TEH oy HT UAEA]dY dEE HEA
FAALe] FaFAR ol2dA fHFY A 2010 AL H2ENoH, AAY
2 9FE WgE ZAFA d' FAD)

O FES TALE UEd Avdie golBRH dd Avds, FoF dHAEE B4
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3g MIDEM/MidemNet ZEtA 7te 114 www.midem.com
3 International Live Music gz o 12 www.ilmc.com
Conference
32 British Music Week = =HH 54 www.britishmusicweek.com
IASPM(International oz
4 Association for the Study of Elmg(zoog) 154 www.iaspm.net
Popular Music) conference =
54 Liverpool Sound City gd= Z|HE 24 www.liverpoolsoundcity.co.uk
112 UK Festival Conference A= HE 64 www.festivalconference.com

(] 95 2 fuA9 Seray Anas

1) 1989 = HAzazo)x AlztEo] D2 dja 2004 o|F HSAA AFHe 5Y Ao SHARAE 2o
A4 etelte] AR 3 Fo FoigAE AP or S E kst
2) SdEE-TAI S AEA] Popkomm2009 FHAa #3E(06/19)
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o TA|HF=28r3] [ASPM(International Association for the Study of Popular

Music conference)®] 749 w2 FolA= wid Hro] PAE FH3HH A A
A E2YL AdAz £9HL o o FFATIdqMrE A&EHez
ofstal ot

- OFAJo} A Y] 7§ Inter-Asia Pop3©] F3F 3} Inter-Asia Popular Music
Studies ConferenceE WEZ Y3ty 2008 LE A7l A 1371 7/ H
Rnoem 23]= 20109 69 SFANA MHE o Aol

o ZIA gfo] B {2 73 X(International Live Music Conference, ILMC)+= B
FAo] B3t AW A2 o] Bu|o] H(Live Nation), HAvl2E 59 7|gSo] 3
7vete] gholB FAo thik AtS =gtk

] F2 912 (British Music Week)= 20059 #He]x] A=
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o ZHE AE AJE|(Liverpool Sound City)x 2008 5 w3lrxol WHHE 719
o2 AZE FAEAHEERE gHE SRIEHR ZE2RHEC] Y Y F8 3
A EE3} Sotalelo] FHEo s =95t et

o H2EHo] W3l =2 UK Festival Conference += UK Festival Awards 2]
I gEo] APE =9 #H=gHE F3IQ AlF(the Association Of Independent
Festivals), %9=F Music Managers Forum 53 gZ3alo] HPHt) #H|2~ejde] v
o 3 @S tF+= “FESTIVAL FUTURES: SEEDING NEW FIELDS”, A3
A H2EE HAEE {5 HE tUF= “HOW TO SUSTAIN A SUCCESSFUL
FESTIVAL BRAND” & #|Z~EHe] #3 AAZR ot THOZ &
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O OofAJolA|F AMAZ FEO FAAHPLTL FEHS AP Z ofAo} BHH IS
9=t EF A WEA A%U29 Big Soundst FFL VPO @ of
Aot SAFAIE YF = Music Matters 5©] x4 o]tk
AlE o|& X9 A A 40| X|

Music Matters - the Asia N 3 (2006A| ) )
52 . . =3 www.musicmattersasia.com
Pacific Music Forum Zh)
9l BIG SOUND : Music Industry o 84(2002A| | www.gmusic.com.au/bigso
2 k=3
Summit & Showcase T ) und2009

O ofrlolE YRste St AHHAE
2l X 9 (Asia Pacific Music Forum)2&.2 ofAJo} o AAd7hs 93
Holth, &, T3, =4S H|E3 olA]o} Sy VP EX

T8 AAEo] FAst= PALR FAlFo -

A E o] gidz FoJsle] EEo] Y HT

K
2
off
o,

2

o IFE YxEde S X2 Big Sounde A=RWE F ARIL AHAdtE Q
Music(Queensland Music Network Inc)©] FZ3}+= o}A|o} Hj 2
A FAFAE 3L FAA FGHE BAAES] AR F
200999 = feAle]2r 219 Big Sound LiveZte 7l ALS
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2-1. Al E 9 S AYHE d3 2 ol

o AAS Fo Sorud BA ANA~E
gol dein s2Ee] 2 dee 454 AE9 483 FAE F2 99

A gk oo,

o 2000de] FY F& AU olfE ANA2~Y 54 uhe 2FY e PP
nol gAT 7 RHoR SopuAe] AFHAAT AU HFE =FE Az
UAg ot el el mutd A3, 2AUEADANZ, dAE SolE 5

AE 73 A P2 (Winter Music Conference)d

1 HEgd He

Winter Music Conference

X4 0|=, orojofo HAb 2514(1985H M &)
3¢
=5 AHE2 L7 2% FA A Y 2009, 3. 24~ 3. 28
= o| X| www.wintermusicconference.com & Winter Music Conference
F AN

M MA 6270 =7} 3,228HO| AHABA K A
(2009) A 6270 =7+ do| Lt atA Xt

MOjLt : WMC Seminars & Panels, The Producers Forum, A[4tAl : International
FagMd Dance Music Award(IDMA), S2=Xx| Ultra Music Festival, 1 2| £CH{SH A} Demo
Listening Workshops &

4) Winter Music Conference http://www.wmcon.com/
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O "= wmioofulo A dEe MAZA S4=FAA IEHFAAHHAXZ(WMC, Winter
Music Conference)= 1985 A HEow 255Fd0] H PAIZ JdHdEZYI A
woto] 53tE A= 1980 THERE vid 3¢9 =T wholof oA %—%
Iz 4

Canada
5%

Latin America & Carribean
2%

Australia
Africa/Middle East 1%

2%

[Z2®] 2009 Winter Music Conference DELEGATES BY REGION AT WMC 2009

(¥ : www.wintermusicconference.com)

O 39 244 F¥E 39 38U7A] €& 2009d FAF F7FAEL] 38% o]do] uwlar ofd 3
Qo Q& IAFQ PAIZ FUIHIES BHW u=(65%), FH(24%), NAH5E%),
ghelor] 21 7H2%), oFAlok1%) =]t

O T AFAZz] F3d o] old FHPAES 21%’5‘}% H2Ed FEHE P73
&< 500709 2 WALZE o] FolxH HA|, AWy, FA, AGA, MEYH o\l
E, 7H T o4 FAPA o2 gAlEA ?”H‘}*ﬁ‘r

O SHFIAL, AEAL, FAA 5 ohdst S #AAZE A8t 200994l 1910
o] olE]~ES} tAe], A MA 627] ZrlolA & 3,228W 9] APAA RS A
stom H2AEH WEAT 79 o2 Aoz JAH AT

- O|#E2|ZE 43 | 244 ESEN kocca#$¥ :



Music Industry Issue Paper 2009 98

Record Labl / Publisher / AGR 15%

Press & Media 13%
Music Production 12%
Disc Jockey | 10%
Artist 8%
Event / Concer: + Promotar LT
Manager / Agent / Consultant o 6%
Marketing [ Advertising 5%
Other 5%
Venue f Club / Bar . 5%
Radio . 5%
Sound / Technical / Hardware 3%
Retailer / Distributar 3%
Fiim / Video %
Educatian 1%

Legal Services 1%

[-1¥] MUSIC INDUSTRY PROFESSIONALS AT WMC 2009
2. AV AL Z2aY 2 FQ o4

=

2 olFojAy Hul Fuel BA AR Ao thaksiA TAHAG.

Seminars & Panels Sections

O AYHAA 2 Auly} Z2718 . WMC Seminars & Panels, The Producers Forum
o

Music and Industry Innovations in DJ and Production Distribution
Technology
Radio Exposure Legal Issues and Advice Media Foreign Markets
Revenue Streams A&R Listening Workshops Artist Development
Audio Technology Artists Club Culture
Distribution DJ and Artist Meet and Greet European Market Trends
Event Promotion Independent Record Labels Independent Retailers
Latin Music Major Record Labels Managers and Agents
Online Retailers Producers and Remixes Promotion
Record Pools Songwriting/Publishing and More

[3£] 2009 Winter Music Conference A|v|1} 44

ote] Az WFIS EAshE “New

- AREFA JEozZEeE dHYERY &
Directions in Electronic Music”, A2 u|Ho]E 83 3= o3|
“Alternative Revenue Through Social Media”, S| &], =7]¢}, ZUNE
A7} 21 “Mobile Music”, M ZF 4o 5 92 $H v
)

HH
H
EE5< &7l8ke “RSS Feeds, Podcasting & Webcasts” YHEZY 2o 535

Ol%2|ZE 43 | SUMY SHEH koccady :
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o] Butd HAY A4S tE “The Business of Mobile DJing” 5°] ©]Fo]zlt}.
- “Demo Listening Workshops” & ¢}E]EES} ZZFAEo] FA sl &LAlo|=E
stal A5 dAT7tE AAQBAARSERE =S ve e
- 1996 R Y H Z2FA EZH(The Producers Forum)> WMCe} @29 o7}
t "] (The Recording Academy)?¢] FH3lo] 11dA MP== Ao=Z HAAQ
OLE| ZE &} AN ERWE TR FAE] A FA g

O AldAl . =4 R 72 o] 9] = (International Dance Music Award, IDMA)

O Z=253} AL . DJ Academy, WMC DJ Spin-Off &

- DJot7HI P & HIE 3t WMC DJ Spin-Off£ &< 3¢ BAZZ a9, &5
= WMC 2009 VJ Challenge®)7} &t}

- B3 #YE AZEYo ZzEado] #3 npayE FYPAE | < ©]

dEZY Sot Az ole Z+E H|UZEEZHE HEF 7#% k7] R A

O +%4=A . €E2 734 #2EHH (Ultra Music Festival)?)

A2~ 717 Fo 29=A4|<l Ultra Music FestivalES vl#ste] 343z}

| 22 % A Ak

- A MAAHSE {3 dYE=ZY F3ZF FH2EEE IDMA(International Dance
Music Awards)il'?—Ei "Best Music Event" & xh#] W& vl low D ¥ V]
£ HIRT UYS A2 olHAESC] 203 TS X

- 2009@ 1131 & Brolstlem 5670 = 7oA 85,0009 ] #7kgt Ao = YA =AU
o dYERZY hxHQ FAAHLJ & ¥ tho]Z(Paul Van Dyk), Z =2(Carl
Cox), ZZT| A|(The Prodigy) 5°| Froistty.

oo =z

R4 =

5) The Recording Academy : P|=re] Zv]dS Fofste 7|#HO2 wT I9y #HIY & 3 olyjuv] <The National
Academy Of Recording Arts & Sciences(NARAS) Z E2]7|% 3

6) VJ : video performance artist

7) Ultra Music Festival http://www.ultramusicfestival.com/

8) Ultra Music Festival 3459 0]%] ¢EARE

OlfFE|ZE 43 | SUMY SEEN kocca ¥
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O H3J A} : RECORD COLLECTORS SHOW, South Beach Session

S LP R E(vinyl) FH7HE AT AR G e FPEA SST S Alw
25 gle PUAAE wdste] godBrtEe] # 271t FAl WMEE By
o,

- wfoleuels Aod 54 42 s wEste] moloEy Tad 27
=

=
o]] A& South Beach SessionS vl#E st A2} FAE

O %= FAA FAAME FEolA &Fss A 32 dAelQl cldg F=a
2% (Oriental Funk Stew)7} FZFhEZ 7} tgew 200990+ = 7]d=
2AS el 20109 9E T AHEE =i A F RS JHFZE bk 9l

~

2
T} 9

9) welB2gelopt FHse] ‘del= o x4 AT dFoz <Y Hsl> YIS 3 I RS AEH9/25)

O|ffE|ZE 4% | S44ed SSEN koccady
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ARS-2BFo] AL A A E #H AE|E (South By Southwest; SXSW)

1. H2Ed e
South By Southwest; SXSW Music and Media Conference
NS 0=, HALA QAE A AL 233](1987'4 A|Z=h
S0l AlO 2l
5@ :lﬁglj—l 7H_$_I°EI 35
=% 2E 2HHEE =X (2009. 3. 17-21)
SH 0|X]| http://sxsw.com/ ES) SXSW
F M}
1,300 B X|M ol Fk SOFAFOI A TAHX
F2744d HAEY HHHA HEZ =203 5
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o IAA WAe HERYo] FA| A2 vlo] A2 2~E(South By Southwest;
= 29 "2, deugo] AYA2E 1987d9 AL AlZFEa 1 F 3}
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O 1 % South By Southwest Music Festival> "|= 41Q1 =9 Hi ZA=2 H7pwk
I Qa, AY-BMG, ¥4 BE X, EMI, FUHA T HolAF SWHALE o] Fo]3)
= 2% & vgo] Az} o] JPHAA I7ES =90

o =A== Music Festival, Film Festival, Interactive FestivalZ Yo A3, 1 F

Music Festival3¥ %) 5534 S -SdvIAUE F49 PA=z FaAT

o oh)z Ezlol= &, AsP2MIAYZL 9%, RAL JAHR, 2L 5)
06

A
543 BAAE B SohlAUL WH FAE TP

o]l
IR T
=4
[e)

o]

Lo O 4 Hl Lo

© FAYE 300% FE EH= XAAMFH 30008 BE FEHE FHolH IFH, T
Ny A, AA 4o 2w W RV FEEE oI ARZMA sty 2 A
oA Holad, m7hE, F2HE U o Filo "Ho| 3dS Zreth

O TR Ye S4=AE WHEHA SXSW Awards 7} W2 gon & Iz FXA
e Z8ola F2o #AAGQle] a1, dPHoly MIRAQ FAAEC] A4S 3
1, Be ARJFAMe] AAEY H53 594S 4 F e IEEA HA

2. AYHx =23y L F2 o
© 200994 e2®IA Y 6WIIE FAHSE HAHA A= oF 8071Y FAF(BolBF

H FA)A 1,3008 FAMAEC] FAstes 2000047114 o] Wolx Sof 75

O dYALe] FE7} AATHA Seattle Music Mixer(9€), San Fransisco Music Mixer(10
s Lol Ay gy #H ANULE U= Sgov] g
T8 ol E YS EB3iA FFEF) AEE AT

O|ffE|ZE 4% | S44ed SSEN kocca#»
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o 200099 v 4 TEHEA PAEXE AwE AMo] Yo R AU
soM ZERA, FRB, UARE, fAteld, N9oN ot UAE &
g, gobluAe A, ZeRy, 2AMEND 5o dAZe FAS R

=

o 201094l AAEYEL I Wit IdFE ©F "Social Networks And The Future
For Musicians", JAAMAY $4 s 2=gdo] #3F "Meet Bookers for Top
Festivals Worldwide”, &% HF32& ©F "Meet The New Soul, Same As The

Old Soul?" "Reaching Your Audience On Their Terms" 52| FA| djdo] o]F

o4 o golry.

txg H#37 XY (Digital Music Forum EastMWest)

DIGITAL MUSIC
FORUM

<ay> YALRRAEY 21 2 AR

(£ : www.digitalmusicforum.com)

1 HEEgd He

O|ff2|ZE 4% | SYUY STEY kocca#¥ =
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Digital Music Forum East/West

x| 0|2, MZEAAD/HS ol A} 20004 AJ%}
E{ ©0} b = A 21 A = S
Ex CIXE SAAY 2dH AL A EAST/WEST & 23|
SN (2009. 2. 25-6/2009. 10. 7-8)
= o| x| www.digitalmusicforum.com =3 Digital Media Wirel0)

FREMX | The NPD Group, Forrester Research, MTV Networks, Napster/BestBuy, Yahoo!,

(2009) Warner Bros. Records, CBS Radio, Pandora, Imeem & 2t MM x| #HQAI &

[Top Digital Music Trends], [The State of the Digital Union], [The Future of
FQMAM Internet Radio], [The Pros and Cons of 360 Deals], [What Changes Are Needed
(2009) to Reform the Digital Copyright System?], [Digital Music from an International

Perspective], [Licensing 2.0], [Online Video and Music], [Indies in the Digital Age]

O <UA" FA TP>e OAY £94e FPHoE R YEAHI FPOE UA

g mhof glojojrt FHsA oW FH MF F AR wH A Utk

O Uxd F2&A ¥3xa WESTE 20093 10¥ 7-8Y 7]
o EASTE 2¥ 25269 FLA dgy T3
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AU, otol FollA FHsAt
2. ARA~ T2aW € F8 olg

O 4HA P53, a3 vlas=x Ad 3 FHF, YA

gE &
e <tdAE {4 EdE>, <tA" {3 oo wg>, <mutd APP:
]

)
™
2

10) tAE mHe] 9te]o] www.dmwmedia.com : 2000l A=l om wtiolel AHEJIHE HIAZZ Ao #t 72 E
S5 AlFsiy ARl AHAAE NHT
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AMEZHRA AT FAEH I A9 (San Fran Music Tech Summit)

1. H2=gd e

~ 12.0r.os
¥ music.people.tech.

X 0|2, MZ2A|AR oA} 20084 A|EHE 53))
oot O 7|2 3z A FTH B A AbH H
=x =24 8 7| &3 O|fF AMAA A H3H7| /57| & 23]
Exs (2009. 5. 18/2009. 12. 7)

SH|0|X]| www.sanfranmusictech.com
F R XM} BZXl 20 7|9%|Z (lala, iLike.com, Pandora, Grace Note, Buzz Media, Future of

(2009) Music Coalition, Radio Paradise, Bandcamp, The Hype Machine, You Tube &)
FoMAM Music Recommendation Services, Social Networking & Music ETC

O = MEZFAAFAA 7§ SanFran MusicTech Summit= 2008d 0l A] ZHE o
3] 23]% s FHSt] &3 535 o PAFEE HAT AFHAL EA9 7
o JAF3 SFtd e Vol T2 HAFTHLE UFH AEHEHOZFE o|4p3lE]

O At AL, FAAE AUl FFA, AdeiE, FAAL wFENN Lo
AM2E ARSE 29744 G Beld AssHe 29 =
S MZPA 2o AYTRAE ZAAD F OFF S4WA WA 7Y S

ol sl oo B @ Eg

S
=
EFHRE 65078 o]/do] AP Aoz FHAHA.
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O 2009 At M= thatE PAR= ofyA|uh, wl=o] EZ Q] 2] ZEW A
H| 2~Q1 g}egl(lala), oFelgte] A (iLike.com), IHYl 2t A H| =<l # &2} (Pandora),
oy 2 EFAH AZIA 2 o] E(Grace Note), thEZQl 2491 o]
Tl H=v|Yo}(Buzz Media), o}FE]2~E @] ©@AIQ] Future of Music Coalition,
Al g2 gy vt o]~(Radio Paradise) 5 H2 2.0& o]z 7|Fo]
A Frbsted 5o B Sotdd Visdd #E AckE =93 s 538 1Y
da BAEA BeheA spdA 23 shel a8 920, € o Zg A, Ajax,

Zutd 74A] F bR e Al gle 29 gdEE FAEHUA

O &< 3 7l&dFo] A9A AF WEE olneA, 5o 3 AHHY v= B
+ F8dA & EESI= ‘Music Recommendation Services” A4 9fo®= 44

=

E 9% #¥ ‘Social Networking & Music’, ‘Music in Audio-Visual Works” ‘The
Future of the Music Industry’ 59 GAEF WEOoE FAEHATH

O|F2|XLE 43 | SYMY SEHEN kocca#¥
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Music Matters (ASIA) : o}AJo} e} H & {2 X3 (Asia Pacific Music Forum)

1. H2=g4d /e

MUSICMACLErS

FLUB INTO RSIA

THE ASIA PACIFIC MUSIC FORUM / 2-& JUNE 2008

NS 83 H A 32|(2006F M &)
OfA|OF EHE Y X[Fof E3t& 632
£3 o ool oo S
=AM ZH (2009. 6. 2-4)

= o|X] www.musicmatters.com =& Music Matters
=AM} Z WY AU2 OjLA), 27 EE2E0F FLO((RIH 72 28 2(%) ocls d

oo0) | CIEISE) 4 ROE A A, B2l A=golsHEYS R 289 CEO

4 oloj=& 2tel ojLX), IFPI 2|Z & AUt &

Fo4d Conference, Live Music Session, Networking Party §

O HAjE 2~ OP\] 0} OP\] 0]— EH‘ﬂoE 2 EZ ¥ (Asia Pacific Music Forum)2 ©o}A] o}
L 3 =4
=

i
Al
e}
kU

2 wlH 2 (Music Matters) FH=Z 18 d3Z= AL
HES, 58¢, 2rkd 2 "ho] 5 oprols HIRE A A
SAAE O] Al ofrote] Fof 4 ¥ HARE FTRste Aok

O 20094 PAlol= 2670 =F 30078 3AF, 10047] A2o] FHAsF o 78] A} 14
B olHEAE FAS HIXF 5/HY =4 AL HEAA 3 o2 FAEHAN

O|ff2|ZE 4% | SYUY STEY kocca#¥
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O 71 ddx=E & HAUZ02 Wy A), de=rt B2z FYo(HFY 74 215 3
ﬂ)ﬂﬂ%w@ﬂﬂéEx§~wm2ehua4%yﬂa WugolzELA F3
a5 CEOA olelBd 2l wiyXA), IFPT 3 & AulY, skA BhY 72 (Avex
Group Holdings) & OV\] o g A o AHAA ﬂﬁ%ol 225194 o)

P

O AHAZ 9F9 PALE Y3t golH FA 55 F7IeHHA ol PAtAN =
Aol f A= olg] 2EQ Aoju] Z¥(Jamie Cullum)e o}e] 2ot ¥HS =3
Al ARSI W FAES st ol HAT

O ofrJo} AHY thx A o A THOE AEAH(ex. Plug into Japan), &
Al % (ex. Digital China Session) &2 A9 AAS HEZE FA43 2™ <One on
One with Korea>2t= AAS T3 =Y SoHitd A14H 79 vl 55 &
X H 7% st

O 7|24 fFUHA LLC 4& ¥ RIAJDY dl
Strategies & Opportunities in Japan>Z 33 on PwC Fo] st
<Business Matters> 53 &3 A%t 4] R AR ol A3 Ex7F U

.

15 T8l oAbl M= Aoz AUFH ¢ vt
L HTHOle Obermann), FFUHA F3
a5 dHUHAME 5L (Rob wells) s 399 WelA Fukake] HAE AlHE iR
0] 2o =24 YAE &4 mlgo B BldS FRets Adrt AA

O <Music Matters to Mobile> <Mobile Gatekeeprs> 52 ZHld FT&H o]fFE H| 3|
LAY ES A olerE HIFE3E, <Monetising Social Networks> & X}o 5
FAAHIZE HJEQ <Google Music> AlA & HAl 4G9 olfFE& -+t

T
i

11) 9& d2Z= F3|(H ALY 2— Fiipe , Recording Industry Association of Japan)

43 | oMY SHEA kocca4¥
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Midem/ MIDEMnet LAB Conference

midemnet()

MUSIC BUSINESS IN THE DIGITAL AGE

MIDEM /Midemnet Conference

X9 s, e HA 114
32
=y MA HTHel SN FAZ | Y 2000, 3. 24~ 3 28
= 0] X| www.midem.com = 2| =0|Hl(Reed Midem)
FaFMXL HIO[H|E 2(Eun) T2 FALE, OtOIE ZtEE(Kapur) ORO|ALO|A 4 HARY,
(2009) HZ <Q9FH 2HOjanpera) 7|0} MZO0|AL &
Fo2+4d Midem Conference + Midemnet Conference

1. HlAg4E NS

O ©H(MIDEM)L Z g9 vtjo] 282 l=wn g (Reed Midem)o] F#3l= A
2 90 JH=ollA 1] o] Hrtets AAl Hi R Sy HAIF oA &
of HlzY29l FAZ 4335 siskon wid Z&Aof oA AHHAY. Fo 3
A}E2 Midem Conference % Midemnet Conference(1/17~19) & ur o] AHHXT}
218 = AT

O

o,
oL
f
rob
alfe

(0]

o,
B
s
o
v
-{m
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Q X0
v

g
NGB
jain)
S
<
Q.
()
3
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o
R
—
—

(5
offt

(0]

-0,

2 AWWE TP L F8 olF

O Midem Conference= Artist Management, Digital/New Business, Images & Brands,
Indie, Live, Publishing, Special sessions (legal, classical &jazz) MO =Z o] F o]
© ™ Listening Sessione &3l &£Alo]l2 FHE o5 ARo|d Fa1, 3, viHe
A9 Soll eote B8 & A ST

O|ff2|ZE 4% | SYUY STEY kocca#¥
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O £31(2009)d AF A2 = HoHE 2(Eun) 72 FAME, o0 E 7}3FZ(Kapur)
mlo] Aol A FAME, B2 Q¢k F/}( Ojanpera) =7]o} ZAF-o]Al 3 o] 3t
o A= JYPO] WG o] Z|2AEdAE A et

=

O MU HAAY o o] W o|Zn NS NAAL AN Fe
AYES A% 2YSE AL BAE v 4 INEL TS A v
U2z 79 wEtw v HRy 34 HESH AUY P Zor] A
ER I S R T

O 2010 Music Ally ¥ FF5o= 1470 %OLE]]E/}':EX] 719 LAlo|~E 3
geod=9 7lgg]2E Ed OBrien7}t #F7bsty AXE]do|(29d) CEO, <Y
Sound Cloud!? , w]=r¢] Hype Machine 13)7]¢] iz Eco] FAET oA o]t

Future of Music Policy Summit 2009

FUTURE OF MUSIC COALITION

P@LH@Y SUMIMILE

QCTOBER 4-6, 200¢
WASHINGTON, D.C.

1. H2gd e

Future of Music Policy Summit

e 0=, I« A AL 935|(2000 A|Zh)
£3 SO A HH AW EL 10% (2009. 10. 4~ 6)
= o| X| futureofmusic.org = Future of Music
FEQEMI} NPR, Chicago Tribune ,AXE|In}0| A& X} Daniel EK, Mike Mills of RE.M., Brian
(2009) Message(Radiohead OfL|X) &
za74 . . i
(2009) <Future of Music> <Music 2.0> <New DIY Model> <New business models >

}°]E www.soundcloud.com
13) 227 5o 2ol MP3 5 A8sIA] 22T she Auls www.hypem.com

E O|#E2|ZE 43 | 244 ESEN kocca#$¥ :
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O "= YAE DCo| EREE T3 e 29 ZUEY osE dgxsie dA=z
S, gdAF, FAAS Y3 dg BHd 58 F2 507 3= Future of Music
Coalition14 o] F3 3} %t}

2009 Session Topics 0| A|

Visionary presentations on the music-tech space SoUHIA=2X| =ZZ|MEHO|M
Ten years after Napster HHAEH 1 0|z 104
Practical tips for musicians FAME fet HEH
New business models MEE H=LA RE
Future of the Digital Millenium Copyright Act CIR 22y u Y 250 o))
Intellectual property, privacy & network rights K™Y AFH, JHQI™EE, HEQT A
Screening of Copyright Criminals documentary HAE AR A(:1(|)4 = s
S8
Online Retailers 22t A0y g
Record Pools dIZE &

O FH7]#<Q] <future of Music> ©] S Y vdE FHlsle us 2 AF7|H
e 7HE H2 oleh He o4 Jls #-EE olerE FE UFEH wAAe &
£ F de A8 WEH S vl wal JF £¥ste &2 74

O Future of Music : 29AF 9] H]
- A A WHEE Rl 3o/ 7]s F1Ho Be AFRpe)l o] oA &)
Aol gty yRE "HIAEZX 9 FE gk &<k tso] old U WHIEE 9

14) Future of Music Coalition www.futureofmusic. org
15) gALZA YA AR vl=olA 19980 Al A=y

O|F2IELE 43 | SA4MY SEEA kocca#¥ :
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O Ten years
- A2

g

.

l

shach.

O NEW DIY :

after Napster : WZ~F 1 o]% 104

Yol =efstuA S WA olF 1092 W W3 53] DRM
o HlE3le] FQ SukAle] SobMuls, W BlE PPAHI A9 57 A9
ko] WA A4 T AEHAR s &avlake] o] ofgA Wt st

N 2-E DIYle) =g

- OA" Aol FAAe]l A HAE FAANEAM 259 Als FAATE
Aoz DFAQ AGD WAolA Yoy HEc] Fdste Bl o2 YT W
HEC] MTE e FFelrh

- DIYS] 71 A4 olg2~ERQl 1Y 23| =(Radiohead), B (Pearl Jam)7}A] |
olA aFEol &AL Ak glo] EHAo R wk FFL e HAY] AE
2oz yehtal 3lar old wet 7 A71HQ 2RE HEY F e dEe F
ANA & == A

- A2 B3 MHIAE &8st WFS Frsta gAY Aol e DIYREHS
HEoZt ZE Rde 2HiEE s FEHUT

O MUSIC 2.0 : HFXAo] 152
A S M= FA
}\

- FAMCY AtjEol el A Sote 1 FEAAT FRF 4 YES st T
E3 Aulzgol A gom oo wAY HEED I Azg Au2E
7 B3 AR 2ol TAAAE of®A Mokshs AA 5L =54

It Yourself) 222 APae Eoz A5A0z wase] Y Luk 718, $u, 45744 222 a1 FA4

oMYl S3EA koccags -
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