(1) ,

2001 8 10

HUNET http://hunet.co.kr
The World Best Knowledge Providers’ Network
1




()
@)
3
4
®)
(6)
)

M1
) 2
@3) 3
4) 4
(5) 5
(6) 6
(7
€))

©)

()
1)
2)
@)
1)
2)
3
1)
2)
3)

(Typel Error) 2 (Type2 Error)

(exploratory research)

(descriptive research)

HUNET http://hunet.co.kr
The World Best Knowledge Providers’ Network
2




4. /

1) /

1) (observation methods)
2) (Interview Method)

3)

4) (survey)

@)

1)

2)2

3)

[ 1]

1) ?
) &
©)) /

(4) 2001

(%)

(6)

HUNET http://hunet.co.kr
The World Best Knowledge Providers’ Network
3




(1)

1)

2)

3)

HUNET http://hunet.co.kr
The World Best Knowledge Providers’ Network
4




4)

?
, , ?
, , ?
?
?
(Purchasing Power) (Buying Habit)
?
?
?
?
?
).

(at single moment in time)

HUNET http://hunet.co.kr
The World Best Knowledge Providers’ Network
5




(2)

1)

2)

3)

—
map oo | = [N

A ol
]];\}94 g;(_)llﬁﬁ Clerst 2o !
. Al SHEH
4)
5)
( / ), ( / ),
( /), ( / (1
/ ), ( / ROI), ( / )

HUNET http://hunet.co.kr
The World Best Knowledge Providers’ Network
6




6)

(3)

1)
2)
3)
1 (
2
4)
(4)
1)
( )
9
2
9
9

HUNET http://hunet.co.kr
The World Best Knowledge Providers’ Network
7




9 b ’ ’
9
9 ’ ’
9 ’
9 ’
9
«C :
)
2)
- 1 (Primary Research) 2 (Secondary Research)
.1 ) )
, 2
1
1
, 1 1
bl ’ 2
(5) :

HUNET http://hunet.co.kr
The World Best Knowledge Providers’ Network
8




1)

2)

3)

(6)

HUNET http://hunet.co.kr
The World Best Knowledge Providers’ Network
9




1) : (

) (

)
2)
3) : (exploration) (->

), (description) (->
). (causal explanation) (—>
, TV
( ),
(hypothesis testing) (->
), (prediction) (-> (event)
D,
(developing indicator) (-> TV
)
4)
5)
6)
7 : (opinion poll) (-> (issue)
), (readership survey) (->
)
(audience survey) (—> TV

), (marketing research) (->
(acceptability of products) )
(7)

HUNET http://hunet.co.kr
The World Best Knowledge Providers’ Network
10




1

10

2)

, Cannibalization , ,

Tracking

HUNET http://hunet.co.kr
The World Best Knowledge Providers’ Network
11




10

11

12

HUNET http://hunet.co.kr
The World Best Knowledge Providers’ Network
12




(1) 1

1 Activity

(planning)

(2) 2

(research design)

HUNET http://hunet.co.kr

The World Best Knowledge Providers’ Network
13




(3) 3

2 . (Closed-end

question) (Opened-end question)

(4) 4

HUNET http://hunet.co.kr
The World Best Knowledge Providers’ Network
14




, 10%
(5) 5
( )l
( )
2~5 Activity (research design),
(sampling), (questionnaire design),
(pretest) , , ) )
(field work) ,
(6) 6 : ( )
6 Activity ,
(editing and coding), (preparation for analysis),

HUNET http://hunet.co.kr
The World Best Knowledge Providers’ Network
15




(7) 7

(8) / ( : (www.gallup.co.kr) )

1) (research proposal) S i
( zae e |
*
) ZNASM NS 2 TASS A2 wE |
i Eﬁﬁhﬁmﬂummﬂ%ﬂmlﬂl

- e S I e a]

2. (reseach design)

( )

HUNET http://hunet.co.kr
The World Best Knowledge Providers’ Network
16




’ ( ) i)

3. (field work)
(interviewer) ,
(orientation) ,
(editing)
4. (data processing)
(coding) (punching)
(frequency) (crosstabulation)

5. (data analysis)
6. (reporting)

(managerial recommendation)

(presentation)

HUNET http://hunet.co.kr
The World Best Knowledge Providers’ Network
17




(9)

- Media index / Retail Index

*

- F.G.I/C.L.T/HU.T

*,

-M/S/ /

- (Copy Test)

*, ( /

*, (MS / )

HUNET http://hunet.co.kr
The World Best Knowledge Providers’ Network
18




2)

F.G.I (Focus Group Interview)

(Qualitative Survey) |-

- 1 8 ]
F.G.l Room
(Depth Interview)

- 1 1:1

Gang Survey

)

- C.L.T(Central Location Test)

HUNET http://hunet.co.kr
The World Best Knowledge Providers’ Network
19




- H.U.T(Home Usage Test)

3)

a)

b)

( )-F.G.

(HUT: Home Usage Test)

1

HUNET http://hunet.co.kr
The World Best Knowledge Providers’ Network
20




(Home Usage Test)

( ) C.L.T(Central Location Test)

d) (concept)

( ) C.L.T(Central Location Test)

e) - H.U.T(Home Usage Test)

HUNET http://hunet.co.kr
The World Best Knowledge Providers’ Network
21




f)

9)
< 1> < 2>
- el 3

-1 . < 3> < 4>

-2 :

-3 : (

)

# .

h)
()
(C.L.T- Central Location Test)
-1
-2

HUNET http://hunet.co.kr
The World Best Knowledge Providers’ Network
22




i) Creative Research

TV, , <A >
()
<B >
On-Air ()
i) (Test Marketing)
- ( /
) -
- (POP )
( / / / )
6
k) (Tracking Survey)
) , , , , Mind share
2 ’

HUNET http://hunet.co.kr
The World Best Knowledge Providers’ Network
23




(1)

1)

(hypothesis)

TV

HUNET http://hunet.co.kr
The World Best Knowledge Providers’ Network
24




2)

© N o g b~ w DR

(2) 1, 2

1)
(hypothesis)

(null hypothesis) ,

(alternative hypothesis)
Hy H

Hy.
H.
HUNET http://hunet.co.kr

The World Best Knowledge Providers’ Network
25




2) 1 (Typel Error) 2 (Type2 Error)

, —» Ho H -
() H*
o true (Type2 Error)
( ) (error)
1 H (Typel Error) true
2
— 1 ’
[ 4
- 2 &
2
1 x 0 , rﬁ 1
) , 2
1 ’
1
(significance level) , 0.05 1

0.05

(3)

HUNET http://hunet.co.kr

The World Best Knowledge Providers’ Network

26




1) (exploratory research)
/

a)

) W

b) : , , )

- (Literature Research) :

HUNET http://hunet.co.kr
The World Best Knowledge Providers’ Network
27




(experience survey) (pilot)

- (case study) :

- (F.G.I-Focus Group Interview) : (FGI)

(moderator) 7—~8

(Qualitative Research)

(Moderator)

HUNET http://hunet.co.kr
The World Best Knowledge Providers’ Network
28




: ( )
(exploratory research)
, Face-to-Face
) ( 1 1 30 ), Chat
Room 6-10

FGI
P recruit —» Room
Setting
* (FGI)
FGI 1:1
, FGI
2) (descriptive research)

HUNET http:/

=D

7
S

, FGI

(descriptive research)

/hunet.co.kr

The World Best Knowledg
29

e Providers’ Network



a)
(time series analysis) (cross sectional analysis)

(true panel)
(omnibus

panel)

HUNET http://hunet.co.kr
The World Best Knowledge Providers’ Network
30




3)

(survey research) :

HUNET http://hunet.co.kr
The World Best Knowledge Providers’ Network
31




(1) /
1) (observation methods)
a)
- (ex -
)
_ , (
b)
2) (Interview Method)
(person-to-person interview), (telephone interview),

(computer-aided interview) ,

HUNET http://hunet.co.kr
The World Best Knowledge Providers’ Network
32




a)

b)

C)

3)

a)

b)

) (standardized / structured interview)
) (unstandardized / unstructured interview)
)
- 1

HUNET http://hunet.co.kr
The World Best Knowledge Providers’ Network
33




4) (survey)
(survey)
( )
a)
Pilot test/
’ Pretest —> p ’
b)
what
from whom Target
how
when
where (
c)
- ( )
- ( ?)
- ( - )
d)
- (fixed-alternative), (open-
ended), (scale)
HUNET http://hunet.co.kr
The World Best Knowledge Providers’ Network

34



f)

(2)

e)
) 5
)
)
- 10page

2( , -100 , 200 , 300, 400
400 4

HUNET http://hunet.co.kr
The World Best Knowledge Providers’ Network
35

O



1)

a) 1

b) 2

(sources of data)

HUNET http://hunet.co.kr
The World Best Knowledge Providers’ Network
36




i)

ii)

iv)

i)

POS

HUNET http://hunet.co.kr
The World Best Knowledge Providers’ Network
37

1000



( bl ) ( 1 t)
A.C.Nielsen
) ( ’ ’
Nielsen Retail Index , Media Research
( )
2)2
2
a) 2
2 2

(http://www.nso.go.kr)

(http://www.korcham.nef) , POS
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GNP , )
(http://www.bok.or.kr)
KIET KDl , , , ETRI
il LG ’
( ’
dure.net )
A.C.Nielsen Retail Index, TV

Business Periodical Index, Funk & Scott Index of Corporation &

Industries, Wall Street Journal Index

Advertising Age, Business Week, Forbes, Fortune, Industrial
Marketing, Journal of Advertising Research, Journal of
Marketing, Journal of Marketing Research, Journal of Retailing,

Wall Street Journal

Encyclopedia of Associations, Marketing and Communication

Media Dictionary, Reference Guide to Marketing Literature

Editor & Publisher Market Guide, Guide to Consumer Markets,
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Survey of Buying Power

Barometer of Small Business,

Standard & Poors Industry Survey

Fortune Double 500 Directory,
Standard & Poors Corporation Records,

Thomas Register of American Manufacturers

Daniel Starch and Staff reader audience reports, Standard
Directory of Advertisers,

Standard Rate and Service Publications

American Statistics Index,

Monthly Catalog of U.S. Government Publications, Statistical

)
Abstract of the United States, Federal Reserve Bulletin.
Economic Report of the President. Survey of Current Business
www.OECD.org/, www.IMF.org/, www.UN.org/
( )
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b) (http://www.korcham.net)
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d) (http://www.kiet.re.kr)
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b)

, Cannibalization

c)
Tracking

d)

e)

9)
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)

k)
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d)
e)
f
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350 , 130 ,
100 , 20 , 10
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