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Appendix 1: S8 % 0|52 F2 THHH O3 0f|0|Z1A|

%=1 12 Snap

=A==

Azl 1 20004

CEO : Michal Birkel

FQ FFX} ZEOAA ATEMT UK, 7 |OFHIMATIEL

1 100

ZF2~ 1 12snap UK Ltd, Level 8, 10 Wardour Street, London WID 6QF

Company Background
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Revenue Stream
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St Q| chizoll EF”le| Fetdo| ot 2t Lot

12AHH9| HIXL|A 244

Development of'specific
mobile markéting concepts

Reporting

Development of new mobile
applicationy Data Mining & Analysis

. Projectmanagement(Execution)
Access & Aggregation of
profiled customer basé
Creative with TBPkgting Mobile Operator cooperation
agencies Production(Interactivity,
SMS-gateways, Soundfiles...)

Source 1 12 A SOFTBANK Research
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A= Flytxt

CEQ : Lars Backen
Z4> 1 5-15 Cromer Street, London, WCTH 8LS United Kingdom
ZQ EXX}: VC, Mars Capital

Company Background
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AMelel 119994 12¢

CEQ : Christopher Dennis

Z2~ 1 2nd Floor Eriksbergsgatan 10B Box 26160 SE-100 41 Stockholm Sweden

FQERA : lgH IS, olEle, HiA 18

Company Background
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o= A710|2

YV

Alglal 1 199944 9

CEO : Derek Proudian

Z24~; 1236 Radio Road First Floor Redwood City, CA 94065
FQ EXIA} U= BIMA THEL Ol0|2 9= FHm|gt

Company Background
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0|= Avesair

A} E'Iﬂ_#
Aglel 1 200044 10
CEOQ : Ernie Comon

2~ 1 11000 Weston Parkway Suite300 cary, NC 27513
FQ XA} FYAMIK A, LT O HIK ATIEL

Company Background
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Appendix 2 : U DHIYE ¥l AIY XY
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| Being ‘Mobile Marketing’ ]
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