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. — The Killer App.




Direct e-Mail may bethe
“ Kkiller app ”
for marketing on-line.
For now, responses are high and costs are low,
and e-Mail is already
everyone' sfavorite“ homepage”.

from “eMarketing Report”

Dean Witter



Why Emalil? — Paradigm Shift
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Aarketers Answered

“Do you use email to accomplish the following marketing goal ?
How effectiveisit?

\[e] \/=1aY Percent of
Effective Effective larketers using
1 )

: 4.5
Customer Retention —nmSn—m— 92%

: 3.0
Gathering customer data. g

. 2.1
Customer Acquisition e 54%

Base : 50 eMalil Marketers Source : Forrester Resear






Netizens Answered....

2000 Consumers online

Four or more years

eMail is a great way to find out 44%
about new products or promotions

| receive too many email offers 53%
and promotions

Most email ads. | receive don’t offer 53%
Anything that interests me

| read most email ads. without 38%
reading them

dlll

| often buy things advertised 15%
to me through email

Base : online consumers
January 2000 of 10,536 and January 2001 of 10,000 Internet users

Source : Forrest Research,Inc.



Why?

“Marketer Enthusiasm will Kill
Email’ s Effectiveness.”
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— Newsletter




e Opt-in : , : :

e Permission: , :
relationship.
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—Personalized Marketing



Personalize:



“The Killer App” - Emaill
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Breakthrough Strategy?




Breakthrough -1.

— CTR
— Rich Media

— Newsletter, Mailzine



Breakthrough -1.

® In-bound Mail Handling
* T™M



3reakthrough-2. Real One to One
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Breakthrough-2. Real One to One
2. One to One

e DB

Assembling



Breakthrough-2. Real One to One
3. CRM

® PUSH



3reakthrough-3.Hybrid Marketing

e On/Off (IMC)



Malil Conversation

An ongoing series of emails tailored to customers’ motivations
and sequenced to guide them through their purchase process.

eMai Campaign eMail Conversation

Message Event Offer

Frequency

Demographic

Segmentation

Source : Forrest Research




Efforts

Industry
— Publisher :

— Solution : CRM
— Service . Service Coverage

Marketer



Summary

TheKiller App * Email”

Breakthreugh Strategy

Hybrid






