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2. [Defining and mapping the creative industries]
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Figurel  Companies in the UK by creative industries sector

B Advertising M Film, video and photography
. Architecture I Music and the visual and performing arts
B Art and Antiques Publishing
. Design ,///' Software, computer games and electronic publishing
. Designer fashion Digital and entertainment media
TV and radio
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Industires Economic Estimates (2010)', Office for National Statistics (ONS),
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Figure2  Gross Value Added of the creative industries
in basic prices (£ million)

B Advertising I Film, video and photography
. Architecture Music and the visual and performing Arts
. Art and antiques Publishing
B pesign % Software, computer games and electronic publishing
[ | Designer fashion Digital and entertainment media
TV and radio
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Figures  Employment in the creative industries,
broken down by sector
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Figure 4

Percentage
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Enterprises in the UK by number of employees, by sector

Figure 5
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Figure 7 Government bodies engaging with the sector on business
and economic policy, and their sponsoring departments
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Table 1 Average survival rates of UK businesses in the creative
industries and elsewhere that started trading in 2003,
after one to five years (%)

Still trading after

Year | Year 2 Year 3 Year 4 Year 5

Businesses in the creative  96.3% 84.1% 69.2% 58.0% 49 7%
inclustries

Businesses in the rest of 93.9% 79.4% 64.8% 54.3% 46.9%
the economy

<&, 20038 53%F Fx4k]) 8l 71 Rlzay 2 AEED

- A9 FAME = F AR

5
7} 49.7%<1 Wt & vl 2Y 29 A9 46.9% A+,

Figure 8 Average survival rate of businesses in creative industries
compared with other businesses

== Creative industries
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Figure®  Average survival rate of businesses by sector
= Creative Industries +++ Hotels and Restaurants
- Mining and Quarrying == Transport, Storage and Communication
— Manufacturing wes Financial Intermediation
=== Electricity, Gas and Water Supply — Real Estate, Renting and Business
mm Construction =ee Ecjucation, Health and Social Work
Wholesale, Retail; Certain Repair - Other
100 —
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After one year After five years

After three yvears

Year

<=9, AHE Hd =y AEED

- 2 ZIA B 5 el AR uiAY2e HF AEEL 49.7%H
AzAYET e AEEE HAF XL BN dAJlasE FFE
(50%), 742 £ok50.3%)7F 25 H & L& B T3S ¥ OE 2o



) o
Byte] 597 1Y £e AEEY 60.2%E AT
H

- 7HE AEE0] ¥e FokERs THkUEETD

Table 2 Average survival rates of UK industries that started

trading in 2003, after one to five years (%)

Incustry Survival rate

After After After After

| vear 2 vyears 3vyears 4 vyears

Creative industries 96.3% 84.1% 69.2% 58.0%
Mining & quarrying 86.0% 77.2% 66.2% 55.7%
Manufacturing 93.5% 80.2% 66.0% 55.7%
Electricity, gas and water 90.0% 75.6% 591% 50.7%
supply

Construction 94.2% 80.8% 66.9% E71%
Wholesale, retail; certain 94.2% 78.9% 63.2% 52.0%
repair

Hotels and restaurants 92.5% 73.0% 55.6% A31%
Transport, storage & 94.2% 782% 62.8% 51.8%

communication
Financial intermediation 87 2% 751% 63.0% 53.7%

Feal estate, renting & 94.2% 81.1% 67.4% 57.2%
businass

Education, health & social 94.9% 85.4% 75.1% 66.6%
work

Other 93.7% 78.9% 65.1% 55.4%
Total survival rate 94.1% 79.8% 65.2% 54.6%

Total survival rate excluding 93.9% 79.4% 64.8% 54.3%
creative industries

G2, 20033HE £AL A J1ge] Bobd 5dz W Al

After

5 years
49 7%
49.4%
48.5%
50.0%

50.3%
44.4%

34.7%
44.0%

46.2%
49.7%

60.2%
486%

471%
46.9%
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Figure 1

Survival rate

Average survival rate of businesses by
creative industries sector
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Table 3 Average survival rate of the UK creative industries sector
that started trading in 2003, after one to five years (%)

Industry Survival rate

After After After Lfter After
| wear Z2years Ivwyears dyears 5Syears

Total creative industries Q5. 29, 83.8% 58, 75% 5748 45.0%

Lchvertising Q4.89% 7735 G0E% 40 44, 41.4%
Architecture Q5 6% 88.095 75.7% 66.5% 58.5%
Arts and anticues 94.6% 2009 B5.7% 54.7% 47.4%
Designer fashion 9Z2.5% 76.4% Bi06% 48.9% 41.8%
Yidleo, film and 94.2% 72.5% 63.3% 51.6% 43.2%
chotograc by

Music and the visual and Q5.2% 82.2% 5O 1% &01% EZ.3%
performing arts

Puklishing 94.2% 79.9% a6, 0% 55.3% 48 3%
Software, computer games  97.2% 86.7% T1.0% L8.3% 48.7%
and electronic pulklishing

Fadio and TV 95.9%; 84.5% 72.4% 62.8% 54
Total survival rate Q5. 2% 21.2% 6E5.8% 56.6% 4919
excluding software etc
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Figurel  New businesses by creative industries sector
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Figure 12 Ayerage survival rat

e of businesses by the Technology

Strategy Board’s aggregates
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Figure 14 Number of company deaths by sector
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Figure 15
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Figure 1  Company deaths as a percentage of active companies

Deaths as a percentage

by sector

- Creative industries - - - Hotals and Rastaurants

----- Mining and Quarrying == Transport, Storage and Communicatior

— Manufacturing wes Financial Intermeadiation

--- Electricity, Gas and Water Supply — Real Estate, Renting and Business

== Constructicon mew Eclucation, Haalth and Social Work
Wholesale, Retail; Certain Repair - Other

» & Total company deaths

20 —
15 — - o
1o —
|
< T 1
2003 2004 2005 2006 2007 20082 2009
Yaar

<Lef=zl16, AEE A HG L8>



3 el 5 (2011 26%)

T 1604 BE AA 499 A HPYEL 6%~18%Ael 2 UElY =
Aoz HQl, A4 I =Z199 HPEL 6%~16% Aol2 ZALE A
o, B olfd A= 20079 o]F¢] HolHE 2003¢ V|EoE WA
HZol 5o et B & flow, AdHEE Ao FE dHotes W
2o et £ AFE s,

Figure 17 Company deaths by creative industries sector
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Figure 12 Active companies by creative industries sector
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Figure 12  Company deaths as a percentage of active companies
by creative industries sector
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Figure 20 Dun and Bradstreet credit ratings for creative
industries SMEs compared with other SMEs
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