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SHOP

IRON MAN 2

ATTHREGET »

TODAY'S STORIES
Share Your Dream CDC: Fewer Molly Ringwald: The Odd Case Enter the Mommy & Freezer-Friendly

Mother's Day
Menu!

iVillagers reveal what they
want to wake up to this
Sunday morning

Parents Are
Vaccinating Kids
Are concerns over the
safety and frequency of
vaccinations to blame?

Exclusive Video!
The actress, author and
Jjazz singer talks about
‘how turning 4o changed
her life

Against Gabrielle
Union

Can a new relationship
cause emotional distress
on children of divorce?

Me Photo Gontest!
You could win the ultimate
mommy makeover and a
photo shoot with your
baby!

Meals for Busy
Weeknights
Homemade frozen meals
perfect for when you're in
a pinch
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Frea & Fun Stuff Advertising Info Momtourage Travelskoot Universal Studios SyFy

Coupons Site Map Kalmocho Vilage Turkey

iLearn

THE IVILLAGE NETWORK



*  Female

i

A1 4 Young Adults

Ay YA

Caucasian

There are more Caucasian visitors

here than average.

Updated 5/05/2010 » Next: 5/12/2010 by %am PDT

. Index
Male 36% I I 73
Female 64% I N 175

Internet Averoge

Embed

. Index

3-12 1% || P14
13-17 % | - : 48
18-34 365 I T 174
35-49 3% I 121
50+ 245 N I 100
Internet Averoge

Embed

. Index

Cauc. Bl% I D 105
Afr. A 2% | I S
Aslan 2% | : 52
Hisp F ] | . i3
Other 1% | I 102
Internet Average

Embed



Registirnow | Logn

Male

Wale
i’ Young Adults
= 1834
o5
e = Gomeafanof
S N
E L] e TI:hspam::pn Cax
Tinyeibe S
0 AJAKE
o 2T}l AHlE #HH v A FEF] o, <
o oldle BHo &2 wiE 7|FE ATE F
A o] doXE dH A0 FdFS 1 FH
o WHZA wHo]o AtgoA B, ZHl =9
31‘%] HA| wjEol] F8 HTE AL F o,
o8 FQ9 MIWES AHste A JA| v
%ko] 2 7 e

Updated 5/05/2

010 »

6%

47%
3%

Next: 5/12/2010 by 8am PDT

. Index

I 7 22
18

Internet Average

Embed

Index

1 —
1 43
N 111

01—

Internet Average

Embed

. Index
- 0
| I
1
1 I 118

| 102

Internet Average

Embed

> o] HuANqE ZHA3E Woo Sung An 2
Qg e H FE|A F#dZFolu NBC Universal, NC Japan

T

[¢]

@7 UCLA Anderson o4 MBA #3¥, t=y
25 A |




