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[0 o= 1] Asian American 91 7%57+H&
o ofASh oteE] ke 7 HF AHA 79 ok 5%l SH
st FAoln, 2000E@RE 2003d A glEE ¢l F7)
H &2 E4% 259 w2, ofAdA AT F7kge <
16%E 3 A2H9(15%), U(4%), ¥A(1%)5 7B UAF
EED B2 FTUMHEE Eon e HAoeE B4 HIIC
(Geoscape, 2003)



o228k o]0 Im KOOCA USA

<ol ¢lFY < F7MHE 2000~2003>

16% 15%,

Asian African- Hispanic White
American

Z 3. Geoscape 2003
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Chinese 23%)
Asian India 2,245,239({19%)
Filipino 2,148,227(18%)

Vietnamese | 1,267,510(10%)
Korea |G 1,251,092(10%)
Japanese [N =32,035(7%)

Other Asfan — 1,523,547(13%)

Z23: U.S. Census, 2004
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All other states 24.4 California 35.2

Massachusetts 2.3
Virginia 2.7

Florida 2.9
Washington 3.2

Hlinois 4.2

Mew York 10.0

Hawaii 4.3

Texas 5.8

Mew lersey 5.0

Z23: U.S. Census, 2004

o Bl= Wl olAlct oleEF 7Y Add ERZZE B4
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<ol etA AFA 49 67 StateBH >

= i Asian 317
1 California F65%. 543
2 New York 1,044,976
3 Texas 62,318
4 Hawaii 503,868
5 New lersey 480,276
§ [linois 423,603

Z23: U.S. Census, 2000
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B Immigrant

| 1st Generation
¥ 2nd Generation
M 3rd Generation

m 4th Generation
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$51,045

Asian African Hispanic White Total LS.
American
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A
<1 ulTdd ulm>
Buying Power (billions of dollars)
1990 2000 2006 2011
African American 318.1 0490.2 798.9 10717
Hispanic 211.9 439 .4 798.3 1,180.0
Asian American 116.5 268.8 426.9 521.5
Total 4,270.5 7.187.8 ga25.5) 123648
<l AH|Fold JAE vlu>
Percentage Change in Buying Power
1990—2006 |1990—2011 | 2000—2006 | 2006—2011
fifrican 151.1 236.9 35.4 34.2
American
Hispanic 2768.8 457 .0 3.1 478
Asian American 266.0 433.6 8.8 45 .6
Total 123.1 189.5 2y 29.8

# M 7 E (Buying Power)® 718l &SollA 4H g 2E} A
H 2o digt AZ2 A3t 29422 Disposable Personal

Income< < m 3o},
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= & University of Georgia Selig Center for Economic Growth,
“The Multicultural Economy 2008," Third Quarter 2006.
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Power)= ®4¢ ZA3 1903 LH]Fefd2 2F 329,972 =
GEbgoen, ol mE HA 79 1d®E TeiEgd

$29.410 B2 &2 AL2 E4FHAUCE
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o 2F HAY Au]FelEe] 2k $140.5 Billion 22 713
A vheEks o)
<olAN A AFA 49 1070 State® F=

=9 A (States) 7o = ($Billion)
1 California 140.0
2 MNew York 41.5
i MNew Jersey 26.8
4 Texas a5 Y
7 Hawrail 20.4
4] Hlinois 18.7
7 Washington 13.0
e Virginia 12.8
9 Florida iEeie
10 Massachusetts 10.49

Z A University of Georgia Selig Center for Economic Growth,
“The Multicultural Economy 2006," Third Quarter 2006.
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Source: Salig Center 2004, CAG calculations %
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Nielsen Media Research7} # 2 =%

o ml= f oAt obrliEg| A EY TV AA A& B2

H AW 2006~2007d TV A&
9 TV Ef7broe
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<2006~2007 o= Q19 TVES 717+ @3>

| e | M et
Total 110,200 111,400 1.10%
Hispanic L1230 11,630 3.60%
Asian 4,220 4,370 3.60%
Elack or African American 13,280 13,450 1.30%
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Z 3! Nielsen Media Research, 2006
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Top Ten Markets Ranked by Asian American Homes

Rank | Designated Market Area 2007 Asian-American | 2008 Asian-American
TV Homes TV Homes
1 Los Angeles 669 390 689 240
2 MNew York 564,370 581,780
3 San Francisco-Oak-San Jose | 482,320 500,120
4 Honolulu 220,330 221,550
5 Chicago 166,080 171,060
6 Washington, DC (Hagrstwn) 152,880 159,200
7 Seattle-Tacoma 131,230 139,190
8 Sacramnto-Stkton-Modesto 122,350 129,020
9 Houston 103,790 109,290
[ Philadelphia 105,130 109,080

Z 3 Nielsen, 2007

[1 Bl 5f Asian American® ATV X5 H|SdF

o AZ AATVER ek AR nAd d2d, g3 f of

Alek ARUE S TVESR 714 7132 AA9 <+ 232 4
°1(33%), 299 (26%) 21F BEo= oli 22 HELS
Lleld o), E22(18% ) RoE it B& Aoz vebycl,
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Z#: CAG/ISA Asian American Market Report 2005

Asian American9 ¢IE] 4l AR2H]| &

percent

Asian African Hispanic
American

White

Z 3. CAG/ISA Asian American Market Report 2005
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Z 3. CAG/ISA Asian American Market Report 2005
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| I
| |
| | L1
Both English and Matwe |
language equally 3075 3% 54% .' 27% 6% 46%
Mative language ;
oty ahway s 4% B, 16%: 20%: saq.',_ 20%

Z3: CAG/ISA Asian American Market Report 2005
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A AZste AL Azsie Aos EAHAch

<ol <t opllEl#t TFO] AA AnlA B>

COMPARISON OF ASIAN-AMERICAN AND
TOTAL U.S. POPULATION MAGAZINE READERS

MEAN AGE 46 40 45 38
MEDIAN HOUSEHOLD INCOME $51132  $62782  $54564 $75410
EDUCATION

Bachelor's Degree or Above 25% 47% 27% 53%
Attended College or More 52% 74% 56% 84%
Graduated High School /GED 83% 90% 87% 96%
MARITAL STATUS

Married 5% 63% 57% 59%
Single 24% 30% 25% 33%
ONE OR MORE CHILD <18 AT HOME 42% 52% 43% 52%

Base: LS, Adults 16+
Source; Megkamark Research Inc.,, Spring 2004

Z ! Mediamark Research Ine., Spring 2004

o Bl=] oAt olefEl t I F S A9 57k £ AR F
Hgle news weeklies, general editorial, women's,
home service and business/finance 2 E4HJod, o
Rl=e] B #FA FEAEC] Azsie AR thd Fol7)
2e Aoz ey
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<ol Ff okAet bzl kol Fa Tal AR BA>

% Asian American Index
(Composition)

Percent of Total U.5.
Adult Population 18+ 2.1 100
Fortune 6.2 291
BusinessWeek 6.2 287
Fast Company 56 262
Tennis 5.6 262
Computer Shopper 5.5 258
Popular Photo & Image 5.4 250
PC Magazine 853 247
W 5.3 246
Forbes 5.0 234
Best Life 4.8 224
My Business 4.8 222
Spin 4.6 216
Entrepreneur 4.4 206
Allure 4.4 204
PC World 4.2 194
Details. 4.1 193
GQ 4.1 191
*Census identifies Aslan Americans from age O+ versus
MRI data which is restricted to aduits aged 18+,
Source: Mediamark Research, Inc., Spring 2004
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OO0 vl 5] ofA el olez]  did 100 8 FuFHE4H

o gl oAt olmlE kS EMALE St FInAAY AFE
de AT 32983492 Aoz FAHIUCH

o Admerasia's internal media 289 W2, o}ASl olelz
A s BALRE S Top 10 FRFES Automotive,
Financial Service, Telecommunications and Travel
industries #°3l AL= 4

<ofA| gt ofE] Z+ 10t FuF E4>

TOP 10 ADVERTISERS IN THE ASIAN-AMERICAN MARKET, 2002

Rank Company

AT&T

MCI

Verizon

Ford Motor Company

General Motors

New York Life

HSBC

Office of National Drug Control Policy

D 00 = O O s L R =

Asiana

—_
=

China Airlines

Source: Admerasia, 2001
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B Fuxts

o Asian— American market profile, Magazine Publishers of
America, 2004

o Marketing to the Emerging Majorities, Television Bureau
of Advertising, Inc., 2007

o U.S. Census Bureau, 2004 American Community Survevy,
Selected Population FProfiles, S0201, and Detailed Tables,
BO2006.

o MNielsen Reports Growth of 3.6% In Hispanic and Asian
U.5. Households For 2006—2007 Television Season,
Mielsen Media Research, 20086
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