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20084 20074
= = gn) 1= P g
HAM D 45% ($10,546) 42% ($8,805)
ClaZeolgan 33% ($7,640) 33% ($7,072)
-Hijq & 21% ($4,877) 21% ($4,456)
-2|x[ojCjofgn 7% ($1,642) 8% ($1,656)
-C|X|gH|Cj 23T 3% ($734) 2% ($324)
-AEMED 2% ($387) 2% ($324)
ot 2t (Classified) 14% ($3,174) 16% ($3,321)
2| El/Z 2 21 (Referrals/Lead Generation) 7% ($1,683) 7% ($1,584)
oMl (Email) 2% ($405) 2% ($424)
= $23.4 billion $ 21.2 billion
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- McPheters & Company (2009). TV and Magazine Ads More Effective

Than Ads on Internet. Reffered from :

http://www.mcpheters.com/news/
TVMagazineAdsMoreEffectiveThanInternetAds.htm

IAB (2008). Internet Advertising Revenues Surpass $23 Billion in '08,
Reaching Record High. Referred from:

- http://www.iab.net/about_the_iab/recent_press_releases/press_release_
archive/press_release/pr-033009 For full report of IAB :
http://www.iab.net/media/file/IAB_PwC_2008_full_year.pdf
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