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[Korean Films in the US]
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1) &4 52 O& (Warner Music Group)
2) &L F2 JAde{H0|HE (Sony Music Entertainment)
3) EMI
4) FUBHAE F=Z O& (Universal Music Group)
2ol F2 4t FALE o= HEIF &2 AEAE0l &% o US
glole 22 zZdol|l UM = “Live Nation” O|2t= Z|AZF JHE d&kd ot “Live
Nation”’& of2] ZME &2 -?rﬁF_T’_ Rlon] 2Zlojle 22 Zdol AN JHE 2 EEAA
o Fx|MEE #ElsF= HUXIHE 3 AL Zo|lAM= "The Creative Artists"2F "William Morris
Endeavor Entertain t"7F sE&olct o|=e tickeel RYSH JIEE2 o] F AL &
sttol] &= AUS
o z|Z € WHZF O E7F Sut AHolA FL2sH fIXE A5t d2nd olo| %t} ofo|E2| M
30| &lo] ojZ+= of0|E (iTunes)= EAlsI¥ 1L, Ol Sall MAHMA 71E 2 SUAEN
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=Zo| gAY FAERE ¥4, &L, EMI 12|31 UniversalZt U
2 =Y AL otd &2 H2Y 3Ate] 2 "2l 2ol (indie labels)”
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=2l “big four" St B|ALS0| O|=2| S A[E2] T2 82%E AHX|SIH MEFH2=z L}

FueA F2 38 (Universal Music Group) — 31.71%

24 F& AEHOIHE (Sony Music Entertainment) —— 25.61%
ICIHHE [2| 2o|HA (Independent music labels) — 18.13%
?H F& (Warner Music) — 15%

EMI Group —— 9.55%

V. MA Sgb Hoig 2 AIE JH|

=7t AH Hof MA AE 7t
1 o= 37-40% 30-35%
2 U= 9-12% 16-19%
3 gd= 7-9% 6.4-9.1%
4 =4 7-8% 6.4-5.3%
5 ZEA 4.5-5.5% 5.4-6.3%
6 7ttt 2.6-3.3% 1.9-2.8%
7 =5 1.5-1.8% 1.5-2%
8 = 2-3.8% 1.1-83.1%




9 o|Etz| o} 1.7-2.0% 1.5-2%
10 AT 2l 1.7-2.3% 1.4-1.8%
11 HEZE 1.2-1.8% 1.3-1.8%
12 A= 2.1-4.6% 0.8-1.8%
13 H 7| of 0.7-0.8% 0.8-1.2%
14 AQA 0.75-0.9% 0.8-1.1%
15 A EgZ|o} 0.5-0.7% 0.8-1%
16 2{ Al o} 2-2.9% 0.5-1.4%
17 oy ok 0.9-1.6% 0.5-1.1%
18 o=l E|L} 0.5-0.7% 0.5-1%
19 o3 0.45-0.65% 0.5-0.8%
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Academy of Country Music (ACM)

Alliance of Artists and Recording Companies (AARC)

American Association of Independent Music (A2IM)

American Federation of Musicians (AFM)

American Federation of TV and Radio Artists (AFTRA)

Ameerican Society of Composers, Authors and Publishers (ASCAP)
Association of Independent Music (AIM)




