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Accessory TV household
penetration (%)
Colour 95
VCR 50
DVD 11
Remote control 79
Satellite dish 3
MMDS connection 1
Cable connection 5
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dyv) A Fa1 A Z(Television advertising expenditure)

Television's Terrestrial % of |Multichannel % of
% share of | US$m | y-o-y|ad revenue| y-o-y| total |ad revenue| y-o-y| total
all adspend| current | % |UShm curent| % 7V [UShm curent| % TV
2003 58 1,913 | -5.0 1,860 -48 | 97.2 53 -11.6| 28
2004 58 1,951 | 20 1,896 20 97.2 55 2.7 2.8
2005 58 2,000 | 25 1,942 24 97.1 58 6.0 29
2006 58 2,070 | 35 2,008 3.4 97.0 62 5.8 3.0
2007 58 2,142 | 35 2,077 3.4 97.0 65 5.7 3.0
2008 58 2,257 | 54 2,187 o 96.9 70 7.6 3.1
2009 58 2,380 | 5.5 2,305 54 96.8 75 7.7 32
2010 58 2,476 | 4.0 28 4.0 96.8 79 5.1 52
2011 58 2,576 | 4.0 2,493 4.0 96.8 82 4.0 3.2
2012 58 2,679 | 4.0 2,593 4.0 96.8 86 4.0 52
=2 ZenithOptimedia, Television in the Americas to 2010
Bebae deuld g 34
(millions USD) 1997 | 1998 | 1999 | 2000 | 2001 | 2002 | 01/02 |Av. 97/02
TV ¢ na na na na na na na na
A3t 9)/TVHH na na na na na na na na
7 TV 7Y na na na na na na na na
TV 7FdH] < 1154.0{1415.0|1481.0|1612.0{1659.0{1707.0| 2.9% | 8.1%
Bt 7FI8l/TVHH 32.0 | 37.8 | 39.0 | 41.9 | 42.5 | 420 |-1.2%| 5.6%
TV 3 ¢ 3257.0(3615.0]2616.3|2956.0|2245.0(2339.3| 4.2% | -6.4%
Pt Fa 49} /TVHH | 90.3 | 96.7 | 69.0 | 76.9 | 57.6 | 57.6 | 0.1% | -8.6%

Source: [DATE 2004, The World Television Market
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LA LEIA 7S (%) A e TV #a A&
TV Globo 1965 100 54.0 45
SBT 1983 98 19.8 24
TV Record 1967 73 7.2 9
TV Bandeirantes 1981 89 5.7 1
Rede TV 3.3 2

% Z2] © ZenithOptimedia(2002). Television in the Americas
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- 19659 FHE TV Globox F= o Z2g3 939 HAAS Hola 9=

o), E3] =] w2l <17 ALl ‘e =} (Telenovela)9t w72 TR
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= ] 2 ¢lo] YEYIS " E=(Telemundo)?} E 271
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Aeks #lon, x5 A4l SICo= dstet TV A=

At 90% ol/del Zrde] AHA Ald AR AAA

=2 3t
A gt W
a4 s 7H E9E (%) | 4Y BE AIRE |5 AR HE wsd
Globo 95 24 2,016 1965
SBT 79 24 2,016 1983
Record 57 24 1,540 1967
Bandeirantes 54 21 1,701 1981
Rede TV! 33 22 1,365 -

Source: TGl/channels
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AN HE (ALL HOUSEHOLDS)

8% 25-49 A A (%)
Hl= A} 1991]1992(1993]1994(1995/1996/1997|1998|1999|2000|2001 2002|2003
TV Globo 66 | 64 | 68 | 66 | 65 | 62 | 56 | 57 | 51 | 45 [44.0]45.6|46.1
SBT 21 | 18 | 18 | 19 | 20 | 17 | 23 | 20 | 21 | 24 |23.5]21.9|20.7

Record 0 0 0 2 3 4 6 9 9 9 1958979
Bandeirantes | 2 5 6 5 5 6 6 6 5 4 145151152
Rede TV! 6 6 3 3 3 5 4 3 2 2 | 36401338

Others 5 7 5 5 4 6 5 5 | 12 | 16 |14.9]14.5]|16.3
Source:  Ibope
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- 28y TV Globo7} A& 71 & o= tiF-t A A&l 22159
dell Q5. o] TRIAES dY g sE & deA e, Hepdoa AR
7IE E dom T yete] WEAIRREHE B Fio] o]oA i g

m’é riu

- Globo= 2129 2FHeadA A7l 6579 dew=gE A|2fsle] 32009 &
314 TENE 715, A A1y el A2 WAz dynjalolal &

HE 299,
- e, 22 o, Az, oF5E el deene xzadel Bt o)
5 U,

- TV Globo?] w2 2% £ HS v glon, Hpde gdeE 22
% /‘ojol. = *?“}I: :IL %‘ﬁ]‘ﬂ% GlObO

713 Big Brother®} Survivor® wj-$-
I59 78 TV A€l Sportvet 3. TV Globoe= 20034 Al A}e] 46%=
Lo] Bokor, o= Hule] AAAIRI SBTY 21%Rt F w7t ¥ 4.

WAL wiE (US$ 000s)

HEAL 2001 2002 2003
Globo 1,694,011 1,555,475 1,728,324
SBT 629,656 616,980 727,157
Record 347,640 363,017 410,426
Bandeirantes 347,164 337,244 379,118
Rede TV! 140,756 145,972 180,563

Source: Ibope/Monitor

Note: ratecard figures
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AHE A9 1078 =223 (2003)

Z2 Ay 18HIA]O§Er Chll
Novela III Globo 22.7
Jornal Nacional Globo 18.8
Fantastico Globo 18.7
Big Brother Brasil Globo 18.3
A Grande Familia Globo 17.8
Casseta e Planeta Globo 17.4
Globo Reporter Globo 17.3
Praca TV Z2a.Ed. Globo 16.0
Novela II Globo 16.0
Zorra Total Globo 15.1
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o ok 8597 Wt Ao FkE. ol §8 TV Aol Eshe] o=
o Hojm Wit 7o) =elo] woll WA yolA|7] H7A = o] Ert A
9 Roleke HE AN,

Aolat S ALE

A 7H- =2 E (%) ot WEAIRE
Discovery Channel 10 24
TNT 8 24
Cartoon Networks 7 24
Fox 7 24
Multishow 7 24
Sportv 7 24
GloboNews 7 24
Warner 6 24

Source: TGl/channels
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- 2005 3€¥€9] TelmaxAH’} 7F4 & 58TV ARl Net Serviced A& 37%=
HA53h

- ol FTVE 2005‘”‘ 44, Be}d o] AolEYAQ RCA AHYY HEA S A

73 H,ﬂ.xl Y] ol

HAF 35716l

o] So| FHo] BZ.

TERAAARA 167 ZAell A An] 2=,

Sk Zg/\}?jx}?._ SKY BRASIL(?SU} 7F42h ¥ DIRECTV BRASIL(40% 7+

739 AC|BTVSH MMDSE 2002-2003d Ate] B.2kd 27]4A
glom, 20039 437 TV/HE %

34 5

« dEH)d FAEE EA6HA] Ze

4 Aols 7= (Sﬁﬁé}: Egi?l)g

2 S Ee Ut
LI HFA):

B3 oG AR ey L

FETV $(Pay-TV revenue)

Basic subscription revenues |Premium subscription revenues| Total subscription revenues

US$m | y-o-y | US$m | y—o-y | US$m | y—o-y | US$m | y—o—-y | US$m | y—o-y | US$m | y—o-y

current| % |constant| % |current| % |constant|] % |current| % |constant| %
2003| 735 | -5.6 = = 334 11.1 = = 1,069 | -1.0 = =
2004| 743 1.2 = = 382 | 14.2 = = 1,125 | 5.2 = =
2005| 834 | 12.2 - - 437 | 14.5 - - 1,271 | 13.0 - -
2006 904 8.5 - - 508 | 16.3 - = 1,412 | 11.1 = =
2007| 974 7.7 = = 586 | 15.3 = = 1,560 | 10.5 = =
2008| 1,048 | 7.6 = = 672 | 14.7 = = 1,720 | 10.3 - -
2009| 1,127 | 7.5 = - 776 | 15.5 - - 1,903 | 10.6 - -
2010| 1,174 | 4.2 = - 865 | 11.6 - - 2,039 | 7.2 - -
2011| 1,210 | 3.0 - - 952 | 10.0 - - 2,162 | 6.0 - -
2012| 1,241 | 2.6 - - 1,037 | 8.9 - - 2,278 | 54 - -
%] ZenithOptimedia, Television in the Americas to 2010
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(1) AeolE HEHA

Aol B3 MMDS AFIARS-S 1990t ZRHEE YEY IS FAste AuAs
A&ak7] A2

20039 2 BEbd 7he) 5.1%7F Aol 7klsta, MMDSE 0.5%7F 7hei g

Aol Aulzt duroz MUDSl WS AL o B4R § we A9
U9E £ AT L HATE BE A5l BE 27 9 Fo

O B2 LS Ba Ao 7] wio] Ao]E°] & MMDSEY Zw H Q7]

o] AolE/MMDS AH|2 AlgA= NET TVEA, 1.3 million 7k &
B, o= Bebd e Alo]&/MMDS 7HiAke] 59% izl sjdahs A4,

NET TV A& 46.1%% AH Akl il RBS#EE AFSAME S8l 4.2%9]
A 7L 72r31 9= Globo 1E9] A|His}e] 9}%. NET TVe th& 28.5%%= 274
o] Bepd 28fo] zty glom YHZA| 21.2%= FF WM.

NET TVE UEYaE BEHd H{-5 A9l 6.5million 7Ftol] EEgh o] 4
5 7HE oA 20%9] AE5ES Holal 9lor, ol A= Htel oF F |
o 3g

FoA ALY 9 tiersE A|lFstr 9o, NET TV Virtuadhs 3ol olg
U AH|2E AFstar ek vkZ olefdt AUl Ans wfjifel] @ {35
AL 7HdEtar QoMM E thA] AolE NET TVl 71lsA 2

NET TV7} Algstes AEEd d7|AEL Aoz vEEt) g o #ho]
o
1

Bl o= 15070¢ o2 Ao|E/MMDS AFAR}So] =], FEHAA $4,
Tl TRIAE T AR A9 ARSI AEE ¢F 250,000 7FIAE & TVA
of o]27|7}A] theF3l.

TVAAY B3 2 AQA5E f998 tierssh 1% Y 458 AT 5 3
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nebd A BTV A7 Fol

as of Decemer 31 1997 | 1998 | 1999 | 2000 | 2001 | 2002 | 01/02 |Av. 97/02
Cable TV homes passed 2.400 2.700 [2.80012.9001 3.000 | 3.100 | 3.3% 5.3%
Cable TV households 1.5001 1.800 |2.161|2.250| 2.400 | 2.430 | 1.3% | 10.1%
of whici digital cable| na na na na na |0.096| na na
Cable TV households as share
62.5%|66.7% |77.2%|77.6%| 80.0% | 78.4% | -2.0% | 4.6%
of homes passed

Source: [DATE 2004, The World Television Market

A A4 Felel

Aoz wel,

20024 2% A4 B 7FEe) ok 5-6%7 Aol A9). %ol ol e B
v3 el weh FAH

- Ao]E AMAAEL dA Multi Servcie Operator(TV, QEY, )7} 7] 94
F A A 5 b S a0 o @ 5 Aol 3
FS AH HE Mujaes v e AFAE(2003d 64 15o,oooﬁ
A8, o] At Aol eI ol ket oF 5%8 AT

Heldol F£o TV A4 &%
TV E9% HES A TR T T (AERETE 2002
TV Globe ARASTS Marinho family a1 50.4%
SBT 2243}, Aol E Grupo Silvio Santos o 21.5%
TV Bandeirantes| 2’33}, Ao & Saad family Fa 5%
T?fvEglljlct;triia 7 ;Lgi% 4 Public service %X_;'é;}%’ 1.7%*
TV Record | #2431}, 94 Mr. Edir Macedo a1 8.7%
Almicare Dallevo,
Rede TV!  |A’d9}, Ao]&| Marcelo de Carvalho Fragali,| 33l 3.1%
Banco Rural 10%
CNT A3}, Aol E Martinez family Bl na
Source: [DATE 2004, The World Television Market
*1.7%% A= A9 & AMn|= AL A QA& (audience share)s &5 35k 214
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B9l 8 subscription TV AFHA}

el 2002 | E

o]
TV Z9F  ME=A Fo 3 2002 /ﬂm17gagr
(millions)| % o
(millions)

Net Servicos Distel (Globopar), RBS, Microsoft Corp,

SER B
(ex Globo Cabo) Ael= Vradesco, BNDESPar 1.3 10%|  na
TVA Sistema Grupo Avril, Falcon International Communication,

SE ~
De TeleVisaO }ﬂ ]E Hearst/Disney et JP Morgan/Chase 03 196% na
ITSA Ao

£ |Warburg, Pincus Investors, L.P., Tevecap| 0.059 |-17% na
=]

Bell Canada International and local companies| 0.2 [14.5%| na
Great Hill Partners, First Union Capital,
Horizon 7o) & |Spire Capital Partners, 0.087 | 24% na
capital GE and Brazilian investors

Canbras Ao

News Corporation 49.3%,

Sky TV YA |Organizacoes Globo 40.7%, 0.732 | 3.3% | 0.732
Liberty Media Corporation 10%
DirecTV A |DirecTV Latin America 0.432 |-5.8%| 0.432

Source: [DATE 2004, The World Television Market based on operators
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- SKY&= A& 49.7%5 731 l= News Corp.2] A|ujste] AR Globo L&
2 SKYE Aujaixwt 20023 <5 News Corp.d A& 4.1%5 w4
d T Yz 9.6%5 9. Globox SKYS A& 40.3%% 7l gl A
SKY?] A& 10.0%<= "]=rel| 71¥Hs & AFYAelA 1w Liberty Media”} 2t
3 95 2003 F4F Sews Corpd] AF3]A} Fox Entertainment “15©] Hughs
Electronics®] A& 34%< vidsldAr ZA3H 0= DirecTV Latin America®]
A 85.9%F ZHA H A=

- DirecTV+ SKYXET 22 AQd& AlEg. 22y SKYE Globo Z&E(TV Globo
E ¥k ~Xx= 24l Sportve}l Telecine HI=9] 57 3t x49)3}

News Corp(FOX, Fox Kids, Fox News &)2.ZHH =842 QLS zta 9]
o]

= .

- Globo ¥ 5¥HE 7IXE Zta v, 252 8 TVl A3st 1354
A= ZEl= GRS FEE gFEe RIAES SKY Ade AYS
DirecTVHE Asg 2003 & SKYE 750,000 7FYAFE, DirecTVa oF
400,000 7FIAE R 7oz F4H4E. DirecTVE Globo AE Ao A
AL 47 99 7H 14 deS A= SR AEsHA 16 S.

- e @ Aol DirecTVE Sky7b & E 7] wiitol] 2+ Ao A=
2 A9 wEEgAe] B3t JEd. vyt BEkde] A 71Fel g F
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v ATV A7 S0
as of Decemer 31 1997 | 1998 | 1999 | 2000 | 2001 | 2002 | 01/02 |Av. 97/02
Satellite TV households 4.72314.937|5.007 | 5.114 | 5.252 | 5.393 | 2.7% | 2.7%

Households subscribing to

) 0.50010.750]0.959 | 1.124 | 1.181 | 1.164 |-1.4%| 18.4%
a satellite bouquet

of which digital satellite bouquet| 0.500(0.75010.959 | 1.124 | 1.181 | 1.163 |-1.4%| 18.4%
Satellite TV bouquet subscribers

as share of total
Source: [DATE 2004, The World Television Market

14% | 2.0% | 2.5% | 2.9% | 3.0% | 2.9% |-5.3%| 15.6%

(3) DTH Z3%
- DTH HgE2 20019 o] % oF 3%olA AA=o ot DTHe AAIY AlolE
Ho Q7I7F Ak FE4 02 = DTHY bottom-tier #|7]x]7} YHtd oz F
°l& bottom-tier F7|A KT HAY] wijolal, thE FEO R AolE AMYA}
=o] AeolE AXHES Faste A G| AlFAEo] YAl e HE
S ok a7] Wi, A7) 3Fo® DTHY HEuEel AA3] sojudd=
DTH A7t Alol& A7 vlgo] sto= B | ol =4 Wslst
A s Aos did,

= %

- SKY+= 20039 119%-E Sky+ 2= PVR AR|AE /A8 7RSS 13}
526 ¢ o] AlFubaof sf=retolH s AMEREE AlEetaL, vid vt 7e
21o] AMH| A o] &HE A& o]d )3 DirecTVE DPVR(DirecTV Personal
Video Recorder)E 7WA)&tar, Uwtk DirecTV AlEHE~o]| VCRY A5 2k-8-8 4=
QT2 Adadol= S DirecTVE 8t zdlol] st 17.509q w1 7)4x4}
7b WREsl] el VCRe Alo]88 A28l DPVRS A=A ye] 223 71
o|=Z o] &al H3AIMS AAEE T PVRY 7|5 A9l AASHAA ] @&
7VAS AABEL Q. 1y olefgh AR gk ALY e wheh xRk
I EEE Aoz 1B,

- UAE Ayt TVZE 77k el BepdolA 7AAE 7ol A9l Sl 1t
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AH-+= Brazilian Digital Telev1s1on System?] 7HAIE AAda, $¥3]= Bl
Aol B 15 DTT 7S /Eetes A .

4) I8 AMu|x
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- HEAE AR O 235, st AHY A8 27HA($-84] PCHHS &
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2) ANATEL (Agéncia Nacional de Telecomunicacioes)

http://www.anatel.gov.br
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- 7} AP FRAUAGE A old S AT 7)o W,

et BE Ak WALl FaE 9 E
1

nepae] A 59 A

(millions USD) 1997 | 1998 | 1999 | 2000 | 2001 | 2002 | 01/02 |Av. 97/02
TV Revenues na na na na na na na na
Average revenue/TVHH na na na na na na na na
TV revenues in HH spending| na na na na na na na na

TV subscription revenues [1154.0{1415.0{1481.0{1612.0{1659.0{1707.0| 2.9% | 8.1%
Average subs. revenues/TVHH| 32.0 | 37.8 | 39.0 | 41.9 | 42,5 | 42.0 |-1.2%| 5.6%
TV public funding na na na na na na na na
Average public funding/TVHH| na na na na na na na na
TV advertising revenues |3257.0/3615.0{2616.3|2956.0|2245.0|2339.3| 4.2% | -6.4%
Average advertising rev. /TVHH| 90.3 | 96.7 | 69.0 | 76.9 | 57.6 | 57.6 | 0.1% | -8.6%
Source: [DATE 2004, The World Television Market
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2) La Pastina, A. & Straubhaar, J. (2005). Multiple proximities between television genres and
audiences. Gazette, 67(3). 271-288.

%
KB RN RFUNENES



29 KBI o]sr#]o]# 05-14 Fv] WA e ola2-mekd 7

b delictebe] 917] 12

D TVE 7V 48 £or 27 & dE o288 A%, 53 37 2-3709) Aayt
o §& wjrE deledee] A5 B

@ QAR ANAAE B wrdata olv) g Apdle] BAgn A7 4 3
= %7071— %lﬂ

B oloplsl Fa7 HOITFER )5 ejE

Fxe] 2% Yo o)
Agrgol wrt 47 elsshEA e sE A9,

- Boh oekRt A AleEa o] wiZel TV vbo] ek o] ¢ o %

- Be geclse Q] gl 443e 23 9 A% A,

- 2RI A Y] AEE GFAEA Algd ZrIFe] V]S AL s
- afol= Etetar o [ds] Hepde] "yl 7o) @ARtES ofuA
50%the] A ES FAstaL glon, dmork Fo] & Hil %,

P oo Re] T

- @A gelteks A AAA O A7lele] woiEa 9s,
- ZEEgd 4% Hebd AYEel Agdhs nebdd EAS Es) A%

=S
- ST dyilzls 7 Q17]|ojA oju] Qe AR w50 T
2 2AHE YA AVE Rov|E gk

%
KB RN RFUNENES



30 KBI ol43lo] 05-14 Fuv) 95099 olsl2-neba B

b oI5 Dol T W

- D, E class(HHI 402 ke AZ)ute] WA s du et gt 98

- WAs ks Yao] A ol A/E sa vl of mR Bebd
AAANE 2 2

- el deledehs T Bed 249 NS ML 98 ARAEe] 1
A g3 A ) AR 3,

- ARl oyl AREF A 27 Fgsle] GA ok LR WSt FAH
Deehs Gola tht AR S £

- nEbd NSl nE deledehs 33 Vg nebdFola nebde] e ook
eke AL BE SR F& Zzadel et QAL Bl A4t
sjo] Qeka A3,

%
KB RN RFUNENES



