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OECD Broadband subscribers per 100 inhabitants, by technology, June 2005
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Revenues

Publisher
Electronic Arts
Activision
Take-Two
Konami
Atari

THQ

Ubisoft
VUG

Sega
Square Enix

of Publicly Traded Game Software Publishers in 2005 and 2000
Revenues YOY

12 months ended 2005 2000 Growth 2005 rank
March 2005/2000 $3,129 $1,420 120% 1
March 2005/2000 $1,406 $572 146% 2
April 2005/2000 $1,324 $378 250% 3
March 2005/2000 $878 $581 51% 4
March 2005/2000 $778 $501 55% 5
March 2005/2000 $757 $294 158% 6
March 2005/2000 $695 $179 289% 7
December 2004/1999 $613 $393 56% 8
March 2005/2000 $608 n/a n/a 9
March 2005/2000 $519 $583 -11% 10

Source: Company documents, Securities and Exchange Commission, IDG analysis
Note: * indicates the company is no longer in operation
Note: Revenues for Japanese publishers are for their game software divisions only

2000 rank
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Retailer US Stores Demographics
GameStop/EB* 3,523 Hard-core gamers, early adopters

Best Buy 702 Mid to high income, early adopters
Wal-Mart 3,679 Mid to low income

Target 1,351 Women and families, mid to high income
Toys R Us 680 Women and families

Circuit City 617 Mid to high income

Game Crazy** 720 Avid and hard-core gamers

Game Rush*** 450 Avid and hard-core gamers

Kmart 2,350 Women and families

Others 13,111

Total 27,183

*Combined market share, before any store closures
**Hollywood Video has 1,973 stores, Game Crazy is Hollywood Video's game store-in-a-store concept
***Blockbuster has 6,541 stores, Game Rush is Blockbuster's store-in-a-store concept
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Thank You/Q&A

Allison Luong
Senior Market Analyst

Email:
Instant Messenger:
PH: 415-674-4603

Mailing Address: 1631 Hyde St., San Francisco, CA, 94109
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