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Part




1995 -2000

10

1995

1995 -

$2~3

1995 —

1996 —

Roulette, Road Wars), IC(Pilot Brothers)

1997 —
60,000

1980
1990
( 1
)
CD-ROM

50 —70
Nikita, Gamos, Doka
. Doka (Opposition), Buka (Rusisian

200,000

1,300,000

30



1998 —

1999 -

2000 —

20

1998 8

. Buka, 1C Multimedia

10



1C Multimedia
1C Multimedia
1991 1995
1C Multimedia
Snowball, Nival, Gamos, ElectroTech
. 2001 Maddox Games
1C Multimedia
. Nikita, Cominfo, Buka
/ . 1C Multimedia
1C Multimedia ,

New Disk / Cominfo

New Disk / Cominfo , ,

Cominfo 1991 . COMINFO

CD,

COMINFO . COMINFO

New Disk 1997 . COMINFO



New Disk

New Disk
Buka Entertainment
Buka Entertainment 1994
. Buka Entertainment Acclaim, Codemasters, Electronic Arts, Eidos, GT

Interactive, Sega, Sony, Interplay/Virgin

1996 Buka Entertainment Russian Roulette

5 . Buka Entertainment ,

Buka Entertainment

40

Gromada, Hard Truck 60 150,000
. Buka Entertainment Take2, UbiSoft, 3DO, SirTech

Buka Entertainment
Buka



Snowball Interactive
Snowball Interactive
150,000

Snowball Interactive 1C Multimedia

Nival Interactive

PC Nival Interactive
1996

Interactive Ravensburger, Monoalith, Interplay, UbiSoft, CDV, Microids

2000 40 ( 30 +
Nival Interactive

20 2000
Nival Interactive 3
) 2000 Fishtank/ Ravensburger Interactive Media
1 . FPS
Akella
Akella
1995

Akella , , ;

10 ).

Evil Islands(

Nival

. 2001



2000 Akella  Bethesda Softworks “Sea Dogs’

SoftLab-NSK LTD

SoftLab-Nsk 1998 (
1970 )
SoftLab-Nsk
. 2000 34

SoftLab-Nsk ~ Other 90%( ),  ( ),D3Group ( )

1C Multimedia, Buka

Entertainment

TS Group Entertainment

TS Group Entertainment LLC

1994 . TS Group Inc.

TS Group Entertainment

TS Group Entertainment
Private Wars

K-D LAB
K-D Lab Company 1995

K-D Lab Company



20

Gamos JSC
Gamos JSC 1991 30
“Color Lines’(
“Golly!Ghost! Goal!

Namco ), “Wildsnake' ( Bullet-Proof
Software , ), “Filler"(7 COLORS)(INFORGRAMES

)
Gamos JSC Pilot Brothers

. . KIDSOFT
2000 5

New Media Generation
New Media Generation R-Style
. New Media Generation  PC
, , . Hired Team:Trial, True History of Empires:Aztec,

( . ), Sea legends( )
R-Style 1995 . New Media Generation
Cyril and Methodius
2000 110
Nikita

Nikita . 1991

“ § . Nikita

27 )

/ “Parkan: Chronicles of

Empire( : )” 8 1

2000 15 5



1995-1996

10 12

Sranalgr (Gameland)

1996

50,000
CD

24

96

15-2

Website www.gameland.ru

Strana Igr


http://www.gameland.ru/

Game. EXE
1995
1997
35,000

CD

12
132
15~2

Website WWW.game-exe.ru

Game.EXE PC . ,

. Game.EXE
Igromania
1998
33,000
CD
12
160
2~25
Website Www.igromaniaru
Igromania Strana Igr
PC Magic: Gathering (
Russian Magic ), RPG,

CD


http://www.game-exe.ru/
http://www.igromania.ru/

Navigator |grovogo Mira (Game World navigator)

1997

27,000
CD

12

160

2~25

Website WWW.gamenavigator.ru

Navigator Igrovogo Mira PC
Strana Igr, game.EXE
10~20 , ADND

Hacker, Yellow Submarine, Playstation Review

12%

16% O Strana Igr

B Game.EXE
Oligromania

ONIM



http://www.gamenavigator.ru/

Absolute Games (AG)

www. Ag.ru
Absolute Games

. Absolute Games

Games( ), Adventure games(
), Magic:the Gathering,

Daily Telefrag Online

www. Dtf.ru
Daily Telefrag

Zone.RU

Www. zone.ru

Quake

Zone.Ru

.IRC

), Squad simulation games(

Starcraft

Role-playing



Sierra, Blizzard

Playstation
30%

Square Soft ~ Animatek

Warcraft Adventures

), Sierra (Papyrus

Flanker

50-70%
Dr. Picture Danger Girl
50,000

Final Fantasy

SSI

Blizzard (
), Activision (Civilization: Call to Power



10,000 ~50,000

B 30,000 ~ 120,000
A 150,000 ~ 300,000
A+ 300,000 ~700,000

3,000

15

16

60,000 — 80,000

18,000

2,000 — 10,000

1,000 - 3,000

500 - 2,000







first-person shooter

2D



. 1999 1



1,200 ($50-60) 1998 8 35~40
1998
15
1999 1, 642 (
$42) 30%
IT
500-1000
80% IT
)
01/01/00

600 1300 2000 800
300 600 1200 500
100 500 1000 1000
500 800 1500 1000
200 500 800 500
200 1200 2000 0

100 600 1300 400
100 300 600 300

01/01/00




500 1000 1500 1000
200 500 1000 0
400 600 1200 0
500 1000 1500 0
200 600 1000 0
200 1200 2000 0
100 600 1300 0
100 200 400 0
IT
01/01/00
500 1000 1500 1000
200 500 1000 0
400 600 1200 0
500 1000 1500 0
200 600 1000 0
200 1200 2000 0
100 600 1300 0
100 200 400 0
( )
1
’ - (
172
10~15%
2)

15~30%




3)

10
(ITAA)
60~80%
200~500%

1999 2000

80%

800~1500



(MGU)
(MIFI)
(MIREA)
(
) (SPGU)
(NGU)
(NGTU)



1 TV!

TV



Part 11




1999

10

$7000

$2.5 ~3

10%
$5 6000 ~ 5 8000

(12%)
15 ~20%

. Mckinsey Global

90%

CD
20 ~30%

1%

90%



(2000/01/01)
1c multimedia 1,800,000
New Disk / Cominfo 1,500,000
Buka 800,000

OicC
B New Disk
O Buka

(2000/01/12)

Snowball Interactive 150,000

Nival Interactive 500,000

Akella 450,000

Softlab NSK 350,000

TS Group Entertainment 200,000

Gamos 60,000

Nikita 250,000

NMG 1,000,000
E Nival
W Akella
O Softlab
OTS Group
B K-D Lab
O Gamos
M Nikita
ONMG




2000

.11 ~20
900 248
%
45.8%
54.2%
)
%
11 23,6
12 20,4
13 20,9
14 12,0
15 2.2
16 3,6
17 3,6
18 40
19 8,4
20 1,3
) 1
%
34,0
PC 40,8
84
Playstation 22,6
64 8,8
6,7

84

25%

45%




%

68,0

32,0
)
75%
%
48,4
16,1
/ 19,0
16,6
0
) (
%
48,4
41,8
9.9
) 48,4%
41%
% %
59% 26%
38% 36%
11% 34%
12% 19%

61%

. 41%

93%

. 55%



%

26,3

35,2

1
gjw|k

34,0%

O |R~|IN|O
1

4,5%




1C Multimedia

1991
160
1,800,000

www. 1c,ru

Multimedia
Miru @lc.ru

+7(095) 737-9257
+7(095)281-4407

1C Multimedia

1991 1995 . 160
1C Multimedia

1C Multimedia . ,
430 2300
Franchising 1C Multimedia
1C Multimedia 1400
240 600
1C Multimedia

1C Multimedia  Microsoft, Novell, Symantec, IBM-Lotus
1C PROMT, Cognitive Technologies, ABBYY, INEK,
Kaspersky Lab, 50



1C Multimedia . Snowball, Nival,

Gamos, ElectroTech,

1C Multimedia . Nikita, Doka,
Cominfo, Buka, Media House /

1C Multimedia

New Disk / Cominfo

1991
70
1,500,000

www. nd.ru

boris@nd.ru

+7(095) 147-5508
+7(095) 932-6178

Cominfo 1991 . COMINFO

CD,

15

COMINFO

1996 COMINFO “Interactive World'



Interactive World CD . “Romanov

Dynasty( ) Computer magazine 1996
“Cinemania '97" “Anigraph 97" CD
“Nautipus Pompilius’ . CD “Alisa” “Anigraph 98"
1998
Cominfo Acer, Compulink, VIST, Formoza
OEM
New Disk 1997
COMINFO
New Disk
1997 50
New Disk 30
100 Auric Vision
GAG
Logrus International New Disk
Wanderlust/MGM, Maris Multimedia, Compedia, Dorling kindersley
DreamForge, LEGO International
2000 New Disk
New Disk 64,
2000 New Disk RPG Warhammer Magic:

the Gathering,



Buka Entertainment

1994
30
800,000

www. buka.ru

uigor @buka.ru

+7(095) 111-5156
+7(095) 111- 7060

Buka Entertaiment 1994
Acclaim, Codemasters, Electronic Arts, Eidos, GT Interactive, Sega, Sony,

Interplay/Virgin
30
Buka Entertainment 1996 Russian
Roulette
Hard Truck, Petka Basil
Ivanovich, Stirlitz, Vangers, / Rage of Mages, Gromada
5 . Buka ,
1 / 1
Buka Entertainment ,
40
.Buka  Gromada, Hard Truck 60 150,000

. Buka take2, UbiSoft, 3DO, SirTech

Buka Entertainment ~ Nival, K-D Lab, SoftLab NSK, Madia, Vistage
Buka



) i) 1 . Buka

2000 Buka Entertainment Bukashka

Bukashka

2000 8 , Bukashka

2001 Buka auto/combat FPS Project Overdrive
Echelon PC

Buka Buka



Snowball Interactive

1996
7
150,000

www. snowball.ru

sergei @snowball.ru

Snowball Interactive
150,000

2000 7

Snowbal

Tzar: Burden of the Crown (PAN) —

Excessive Speed (Iridon) —

SHOGO-MAD (Monlith) —3

Knightsand Merchants( ) (Topware) —
Legal Crimeg( ) (Byte Enchanters) —
Odium (Topware) —

Odium (Topware) —

1C Multimedia




Earth 2150( 2150) (TopWare) —

Alien Nations( ) (JoWood) —
Submarine Titans( ) (PAN) —
Total Soccer 2000 ( 2000) (Iridon) —

Snowball
The Moon project ( ) (Topware) — . 2000
—1C Multimedia
The Outforce( ) (PAN) — . 2000 . -
1C Multimedia
Akimbo (Iridon) — . 2000 . —1C Multimedia
Sar Trek DS9: The Fallen ( D9 ) (PAN) — . 2000
—1C Multimedia
Two Worlds( ) (TopWare) — . 2001
—1C Multimedia
Nival Interactive
1996
40
500,000

www. nival,ru

serge@nival.com

+7(095) 152-9261
+7(095) 155-8938

PC Nival Interactive 1996



. Nival
Ravensburger, Monolith,Interplay, UbiSoft, CDV, Microids

2000 40 ( 30 + 10 ). Nivad
. 2000
20
3 Evils Islands( )  Fishtank
Interactivel Ravensburger Interactive Media 2000
2000 . FPS .

Nival interactive

1998
4 RPG/RTS Rage of Mages 2( ) ( Allods: Sealed
Mystery( : ) )
Monolith

1999

RPG/RTS rages of Mages 2( Allods: Necromancer( ) ) 4

. 1999 Monoalith
2 Cryo

interactive ~ Empire Interactive 15
2000

Nival 3 Evil Idlands( ) Fishtank
Interactive/ Ravensburger Interactive Media
2000 4 . FPS , ,

Nival



Moorhuhn CGB 2000 4

Fixhtank/ Ravensburger
Etherlords / 2001
Fishtank/ Ravensburger
Akella
1995
60
450,000
www. akella.com
arkhipov@akella.com
+7(095) 742-4019
+7(095) 242--323
Akela
1995
Akella , , CDh
. 2000 70
Akella , , )
1995

Akella



.Akella

Akedla
5000

Gambler”

Ubi Soft
H+A

)

1996

Akedla
1997

Design-Studio Akella

1998

2000
Sea Dogs(

Akella

X-Box

Take2/Talonsoft
3

E3( ), ECTY

Cosairs)

Age of Sail(

30

Akella

“The Provincial

1998

<< POD>>, <<POD GOLD>>,
<<The Adventures of an Extraterrestrial(UFOs)(UFO

), Millia( )

. Sea Dogs
Bethesda Softworks

Sea Dogs

. Young Geniug(

RPG

Sea Dogs

Age of Sail 2

)>>



PT-Boats Akella .2

Cryo Interactive Akella

TS Group Entertainment LLC

1001 Nights(

1994
6
200,000

WWW. tsgroup-inc.com

CEO
Ser gey@tsgroup-inc.com

+7(095) 912 7103
+7(095) 912 7269

TS Group Entertainment LLC

TS Group entertainment 1994

Private Wars

TS Group Entertainment

1995

TS Group



“Kingayer: the Exile”
VGA

TSGroup TS Group Entertainment LLC

. Comdex 97

1996
“The Lethal Speed(
1997
Eternity 3
PrivateWars
3 Eternity
1999 — 2000
TS Group

Private Wars —
SoftLab —Nsk LTD

1988

34

350,000

www. softlab-nsk.com

gamedev@softlab-nsk.com

+7(3822) 399 — 220
+7(3822) 332 - 173

RPG

Eternity

20001



SoftL ab-Nsk

1970
1988
34

SoftL ab-Nsk Nsk
1988 —1994
1991 - 1993
Research Europe UK
1993 — 1995

VR
Inventor(VWI/SGI-PC)

1994 — 1996
MindFlight, MindSkier, Fib

Technologies

. SoftLab-Nsk LTD (Canon

Novosibirsk( )
Albatross
PC
) 486/33 VGA 40000
PC/SGI
VWI/SGI-PC

Virtua  World

The Other 90%



1995 — 1997

NASA “Nature’  “Specter”
VR . SGI High Impact

1997 — 1998
“Hard Truck: Road to Victory”

“Buka Entertainment”, “1C Multimedia’

30 150,000
1999 — 2000
Hard Truck “Hard Truck 2"
Valusoft GameWeek 5 1
SoftL ab-NSK
- Virtual Realty Catalog. Virtual Realty Catalog
- Virtual Earth. SoftLab
1Km/ Global Earth
«¢ 7
L] ) ) PC

- Rig & Rall interactive game. 1C Multimedia



“Hard Truck 2"

K-DLab
1995
16
200,000
www. kd-lab.com
krank @kdlab.com
+7(0112) 275-378
+7(0112) 364-779
K-D Lab 1995
1996
ENIX
DLab Brainy Ball 2
1997
K-D Lab Biprolex+
1998
VANGERS . RPG
/ Interactive Magic
( Vangers: One For the Road
Buka Entertainment . Vangers 1998

20

Vangers



K-D Lab MOBL

ENIX (

2000

K-D Lab

K-D Lab

M oonshine Runners —

The Perimeter —
1C Multimedia

Mind Maze —
1C Multimedia

GAMOS JSC

Anigraph’ 98

$200'000)

1C multimedia

1C Multimedia
2001

1991

60,000

WWW. gamos.r u

Eugene@gamos.ru

+7(095) 912-6624
+7(095) 912-6624

Gamos JSC 1991
“Color Lines” (

2001

2001

30



), “WildSnake’
), “Filler” (7 COLORS) (INFOGRAMES )

On The Track Of Striped Elephant”

Gamos

Multimedia

2000

1991 — 1992

Gamos

)

1993

Gamos

Gamos

1996

1997
Gamos JSC
Sotnikov

(Computer Business of Russia 97)

KIDSOFT

30,000

200

. “Golly! Ghost! Goal!” Namco
Bullet-Proof Software ,

Gamos
.(Regatta, tank Destroyer ) “Pilot Brothers.
GAMOS 1

GAMOS VIST 1C

5 60,000

(Color Lines, Filler, Balda, WildSnake

Regatta

Gamos

Pilot Brothers

Gamos

Gamos Eugene A.
200



Pilot Brothers 2

1998 — 1999

“21 solitaire collection”

Cat in the Boots ( ), King Arthur( ) KIDSOFT

Gamos

Gamos

New Media Generation

1995
110
1,000,000

WWW. nmg.ru
www. km.ru

CEO
Rud@nmg.ru
Rud@km.ru

+7(095) 904-0058
+7(095) 904-0625

New Media Generation R-Style
FC b 1
1995 R-Style

. New Media Generation ~ Cyril
and Methodius ,

2000 110 1,000,000



Hired team: Trial, True History of EmpireAztec ( , ), Sea
Legends( )
New Media Generation CD
Pl Tchaikovsky Life and Creation ( ), Creation;
Masterpieces of Architecture( : ), Masterpueces of Music( ), masterpieces
of Russian Painting( ),
Tivola, Infogrames . . Max and Mary Go
Shopping( ), Max and the Secret Formula( ), Max and the
haunted Castle( ), Voodoo Kid, Toolkid Creation
15 New Media Generation
1996
Sea L egends( )
1997
Escape from Haunted House( )
1998
The Case
1999
The True History of Empire: Aztec( , )
2000

3 Shine



Hired Team: Tria Shine Engine

Cyril and Methodius Great Encyclopedia 2001( 2001)

. (8CD/DVD)

82,000 )

New media Generation

Hired team

Cyril and Methodius



$800(
15~25%) $900~1000
( $42)  2500% ($250~300)
5~10%
5~10%
1998 1996~1997
(
5,000 — 10,000

B 10,000 — 15,000
A 20,000 — 30,000

1998

2000

C ) ( )
500 5,000 —10,000

B 1,000 — 2,000 30,000 — 40,000
A 4,000 — 6,000 50,000 — 100,000

CD

PC

300~400%

$2.5



>

>

50%

/ (
Counterstrike German CRW 150 -200
Rage of Mages Monolith 400
Rage of Mages Monolith 100
Vangers 300
Liath Project Two 150
Sudden Strike CDW Germany 150 - 300
IL2 Sturmovik Blue Byte 300
Hard Truck Value Soft 150
Hard Truck 11 Value Soft 200
Evil Islands Fishtank interactive 400
EtherL ords Fishtank Interactive 300 - 500
Echelon Bethesda 250
Sea Dogs Bethesda 250 - 350




-  OEM

CD

CD

CD

OOEM

$10 ~20

CD

$2.5~3
CD
0.3~0.7

$2.5 ~3 (

12 ~13



b)
10~30%
100 ~200
a)
$3,000 ~7000
b)
30, 60, 90

$20 ~30

0.1~0.5%
$80
100 ~300
100%
(
1/3 )

10,000 ~ 30,000
1-CD



e Aokl HlT) oA YY) AFEG(L 2w

Z20] 1997-07-16 %3]

i

@)
WAERIE SoolA ol webd, FAEAY Ao}
o AR Al Aokt HE AR A 5

CHINA 441 0 0
KAZAKHSTAN 310 25 60
VIETNAM 148 0 0
TURKMENISTAN 60 0 0
UKRAINE 0 115 229

GR. BRITAIN 0 144 0
ESTONIA 2 28 40
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CHINA 157 829 2,686
HONG KONG 0 92 196
JAPAN 40 173 26
KOREA 0 137 1
GR.BRITAIN 13 103 335
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SONY PLAYSTATION 32-BIT 120 $ 35-70 SEP.'96 $ 320

SEGA SATURN 32-BIT 100 $ 35-70 MAR.’96 $ 330

NINTENDO 64 64-BIT 10 $ 35-70 NOV.’96 $ 370
3DO(PANASONIC,GOLD STAR) 32-BIT 100 $ 5-45 APRIL'96 $ 250-280
CD-1 (PHILIPS,GOLD STAR ) 32-BIT 300 $ 30-50 1991 $ 300-640
ATARI JAGUAR 64-BIT 4 $ 30-40 1995 $ 150

AR waanpdd AL ADALS AtEdAE B
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& 449
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1) COMPANY: "URALSKY COMPUTERNY FORUM”

ADDRESS: RUSSIA, PERM, 614600, LENINA STREET, 66

TEL/FAX: (7-3422) 33 57 97

CONTACT PERSON: MR. BORDYUZHE VALERY VASYLYEVICH - GENERAL DIRECTOR

2) COMPANY: "MEGA-COM”

ADDRESS: RUSSIA, MOSCOW, 111538, VESHNYAKOVSKAYA STREET, 18A, FOR "MEGA-COM”
TEL/FAX: (7-095) 373 00 03

FAX: (7-095) 374 94 54

CONTACT PERSON: MR. OSIPOV IVAN - DIRECTOR

3) COMPANY: "RIGHT OF WAY"

ADDRESS: RUSSIA, MOSCOW, LUZHNETSKY PROEZD, 25, FOR "RIGHT OF WAY"
TEL: (7-095) 246 21 92

TEL/FAX: (7-095) 247 11 40, 247 08 86

CONTACT PERSON: MR. GOROVOY ALEXEY - GENERAL MANAGER



4) COMPANY: "GASTIN"

ADDRESS: RUSSIA, MOSCOW, 107005, RADIO STREET, 5, BLDG. 3
TEL/FAX: (7-095) 267 03 23

CONTACT PERSON: MR. LOBANOV MAXIM VITALYEVICH - DIRECTOR

5) COMPANY: "INSTA”

ADDRESS: RUSSIA, MOSCOW, 2ND KOZHUKHOVSKY PER., 9, FOR "INSTA"

TEL/FAX: (7-095) 279 49 00, 279 38 50

CONTACT PERSON: MR. TER-ARAKELOV SERGEY ALEXANROVICH - DIRECTOR - & -

(T2 A= ZAPR-7F 21 81-4339)
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(Datamonitor)

1989

1989

1300

500

Datamonitor Publication

The Polish gaming market
©Datamonitor (Published 02/2001)

10

(Strategic Planning Programs),

500

100%

92%
200

Page 2



2 PC

2.1 Issues
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PC

e CD Projekt — Acclaim, Blizzard, Blue Byte, Cryo, Hasbro Interactive.
Infograms, Interplay.

e Coda - Magix, Microids, Pan Interactive, THQ.

e |IM Group — Electronic Arts, Microsoft, Domark, MicroProse, Gametek,
Psygnosis, Gremlin, Lego Media, Codemasters, Ocean,Eidos,Infogrames,
Core Design, Krisalis, Millenium, Silmarils.

e LEM (Licomp, Empik, Multimedia) — Activision, GT Interactive ,Europress,Take

2 Interactive, Ubi Soft, Syracuse Language Systems
e Play-It — Sierra Studios, Take 2 Interactive, TLC, Mindscape, Red Orb, SSI.
e TopWare Poland - JRC Interactive, Metropolis, Monolith,Sirtech,Software2000,
Valkyrie Studios, Buka Entertainment.
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PC

2 : 2005
2000 2001 2002 2003 2004 2005
PC 60,000 69,000 79,400 92,000 115,900 156,400
10,400 9,700 7,600 5,000 2,200 700
200 100 100 100- -
- 100 600 1,200 1,800 2,000
N64 1,200 900 600 300 100-
2 200 1,600 4,100 9,700 16,100 18,800
X-Box - - 500 1,800 4,600 6,900
PC 60,000 69,000 79,400 92,000 115,900 156,400
12,000 12,400 13,500 18,100 24,800 28,400
Total 72,000 81,400 92,900 110,100 140,700 184,800
13% 14% 19% 28% 31%
PC
PC 5
19%
PC
21% PC 2005 1 5
6
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PC

7 : 2005
6,000
——
5,000 | —m—PC
4,000
3,000 |
2,000 |
1,000 |
0
2000 2001 2002 2003 2004 2005
3. 2005
2000 2001 2002 2003 2004 2005
PC 2,000 2,300 2,650 3,070 3,620 4,340
450 420 350 250 140 50
10 - - - - -
- - 10 30 40 50
N64 40 40 30 20 10-
2 10 30 100 220 360 500
X-Box - - 10 40 100 180
PC 2,000 2,300 2,650 3,070 3,620 4,340
510 490 500 560 650 780
Total 2,510 2,790 3,150 3,630 4,270 5,120
11% 13% 15% 18% 20%
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Telcos
1997 Telekomunikacja Polska S.A.(TPSA)

2000

LAN(local area network)
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Won.net

www.gryonline.wp.pl;

« www.kalambury.pl;
www.sg.poland.com;

www.viper.pl;
e Www.games.cronix.pl;

3.3
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PC . Dreamcast
3 Playstation2 (narrowband)

The Polish gaming market
©Datamonitor (Published 02/2001) Page 31



X-Box ( )
Sony
Playstation2

LAN

3.4

PC 5

PC

The Polish gaming market
©Datamonitor (Published 02/2001) Page 32



3.5 2005 3
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. PC 65%

10: 2005 PC
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4 : 2005

2000 2001 2002 2003 2004 2005
PC 10 30 70 260 660 1,400
PC - 10 20 90 250 540
- - - 70 290 780
- - - - 50 250
PC 10 40 90 350 910 1,940
- - - 70 340 1,030
Total 10 40 90 420 1,250 2,970
138% 165% 383% 193% 138%
* (rounding errors)-
)
. 2005 PC 67%
33% 2003
5 PC
2000 2001 2002 2003 2004 2005
960 1,130 1,320 1,750 2,320 3,080

17%

The Polish gaming market
©Datamonitor (Published 02/2001)

17%

32%

32%

Page 34

33%



11: 2005

1000 - 140%
 I—
900 +
+ 120%
800 | —&—
700 1+ - 100%
600 + | 80%
500 +
400 | 6%
300 + - 40%
200 +
- 20%
100 + .
0 f—- 1 - 1 1 1 1 - 0%
2000 2001 2002 2003 2004 2005
6; 2005
: 2000 2001 2002 2003 2004 2005
PC - 10 30 60
PC 50 60 90 180 320 530
- - 20 70
- 10 40 110 220
50 60 100 230 480 880
20% 67% 130% 109% 83%
* (rounding errors)-
)
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(information-based)
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(France Telecom)

(Voice-only handsets)
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13: 2005
1.2 + - 600%
= Total
1+ —— -+ 500%
0.8 + -+ 400%
0.6 + + 300%
0.4 + + 200%
0.2 + -+ 100%
0 | | = l | 0%
2000 2001 2002 2003 2004 2005

6: 2005
: 2000 2001 2002 2003 2004 2005

- - - 10 30 140

- - - - 10 60

/ - - - 20 130 680

- - - - 20 110

Total - - - 30 190 990

533% 421%

2005 4 5
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240
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8: 2005

2000 2001 2002 2003 2004 2005
- - - - 10 70
- - - 70 230 830
- - - 70 240 900
243% 275%
4.6
4 2003
2003
(Casual)
5
2004
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2003
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5.1 PC

e PC 2006 1 8 ©6
PC 1 5 8
- 2005 5

Playstation2

5.2

- 2005 3
- 2005 90

- CD-ROM

5.3

- 2005 1
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- 2003

The Polish gaming market
©Datamonitor (Published 02/2001) Page 49



6.1
PC
15: PC
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| |
1
1
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2000 - 2005

2000 2001 2002 2003 2004 2005
PC 60,000 69,000 79,400 92,000 115,900 156,400
10,400 9,700 7,600 5,000 2,200 700
200 100 100 100 - -
- 100 600 1,200 1,800 2,000
N64 1,200 900 600 300 100 -
2 200 1,600 4,100 9,700 16,100 18,800
X-Box - - 500 1,800 4,600 6,900
PC 60,000 69,000 79,400 92,000 115,900 156,400
12,000 12,400 13,500 18,100 24,800 28,400
72,000 81,400 92,900 110,100 140,700 184,800
13% 14% 19% 28% 31%
Source: Datamonitor
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2000 - 2005

2000 2001 2002 2003 2004 2005
PC 2,000 2,300 2,650 3,070 3,620 4,340
450 420 350 250 140 50
10 - - - - -
- - 10 30 40 50
N64 40 40 30 20 10 -
2 10 30 100 220 360 500
X-Box - - 10 40 100 180
PC 2,000 2,300 2,650 3,070 3,620 4,340
510 490 500 560 650 780
2,510 2,790 3,150 3,630 4,270 5,120
11% 13% 15% 18% 20%
Source: Datamonitor
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2000 - 2005

2000 2001 2002 2003 2004 2005
PC 10 30 70 260 660 1,400
PC - 10 20 90 250 540
- - - 70 290 780
- - - - 50 250
PC 10 40 90 350 910 1,940
- - - 70 340 1,030
10 40 90 420 1,250 2,970
138% 165% 383% 193% 138%
Source: Datamonitor
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2000 - 2005

2000 2001 2002 2003 2004 2005
PC - - - 10 30 60
PC 50 60 90 180 320 530
- - - - 20 70
- - 10 40 110 220
50 60 100 230 480 880
20% 67% 130% 109% 83%
Source: Datamonitor
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2000 - 2005 PC

2000 2001 2002 2003 2004 2005
960 1,130 1,320 1,750 2,320 3,080
17% 17% 32% 32% 33%

Source: Datamonitor

The Polish gaming market
©Datamonitor (Published 02/2001) Page 57



2000-2005

2000 2001 2002 2003 2004 2005
240 540 860 1,400 2,400 4,500
125% 60% 63% 71% 88%

Source: Datamonitor
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Source: Datamonitor
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, 2000—2005

2000 2001 2002 2003 2004 2005

- - - 10 30 140

- - - - 10 60

/ - - - 20 130 680
- - - - 20 110

- - - 30 190 990

533% 421%

Source: Datamonitor
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20,000
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1
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2000 2 PC 500,000
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. 100
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2500
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