e 2¢& OtAE CIoIE

Part 6.

Games Market Statistical Data

H11 & 22 U AHS &l s

Chapter 11. Trend of Domestic Gaming Sales

@ 22 TN FO[-oeee 150
Transition of Monthly Sales
© 2T THE 152

Sales by Genre

H 12 & HEY =8 A&E2 s&
Chapter 12. Trend of the Game-Related Products Market

Sl QITRL M| AR ]54

Davalapmant of Communication Infrastructura

PC ATES0] AIRS| S8 ........158

Trand of Parsonal Computar Softwara Markeat

CIXIE AHEE AIE AMEC S8 ---760

Trand aof Digital Contant Business Markat

Q00OP® O

HE 82 &X| ¥ 222 s&......... 161
Trand of Game Specializad Magazines
2| AIB S8 ... 162

Trend of Amusemeant Instrument Market



5|

S
U= U N T ST
Chapter 11.

Trend of
Domestic Gaming Sales

=

Part 8. Games Market Statistical Data

149|

MeRPEIMEEE o

o 2reme = S

Trend of Domaestic Gaming Sales




00N 2 = e

Part '5: Games Market Statistical Data

i

Trand of Domestic Gaming Sales

-

== L2 Al TR =3

Trand of Domestic Eaming Sales

) =<2 2HES] =0

Transition of Monthly Sales

2004 BIERH  Harawars

IO AE0[ 2

FrayStation 2 - Xbox

[ ESE ] FS] LET Hg /-
PlayStation Mantendo GameCube

n 20| HEWMA 5P

Game Boy Advance SP

S0 (HEHA
Game Boy Advance

HEIE D5

Nintendo 05

-

Jenuary

:

EEDMFEHEE o=

NRRs

meg

2 212
| 23 ===
February 196 253‘ 518
1 d
3 3 |

Maroch

4 3

AUBUST

|

Beptamber

108

Dotabgr

1a

Movember

128

Cacamber

T
591

April

: L Y
342
June
18 -
= EEE‘

1

=t

2—

8
3 48 45 —
475 429 -.’.féﬂ.na

1,327

&) HEIE 05, PSPE 12800 2.

Mot} “Hintende D5° and “PSP* were releasad In Decamber.

1.500! 2,000



2004 LAIDEHH

E0ILHOIAZ B
Far PlayStation 2

EEOI2H0IE 8
Far PlayStation

Software

Xbox B

For Xbox
HEZ HE RE 2

For Mintendo GameCube

A0 HEA =
For Game Boy Advance

J
Dtrars

]

HEEDEE
Far Mintando D5

PSP

For PSP

—

January

M
1]

Fabruary

[ £3]
[+

March

B
e

April

=
=
=

@
Ml

August

@
L}

Sepptembar

Doiober

Mowvembar

Decamber

T

=]

) LIEIE DS PSPE 12210 1),

Notal "Wintends DS™ and "PSP° were released in Decembear.

28
137 —

3,33

2,000

10,000

€.000 8,000

11,198

12,000
(2K}
Uit (tFousand packages)

MeSMmELREHIEE oz

Part 6. Gamas Market Statiatical Data

TN S 2 = S

Trend of Domestic Gaming Salas



001 2 M9 2 B M 2

Part 6. Gameas Markat Statiatical Data

Trend of Domestic Gaming Sales

Sales by Genre
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Trend of network serviéés market
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Diffusion of the Internet
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Diffusion of broadband
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Access methods to the Internet at home via PCs
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Diffusion of mobile Internet
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Grogs domestic shipment of packaged PC softwara
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