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FE CIXETV 4 717
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& FE CXETV =24 7t7 1,2502¢F 1,270g2t 2.0%
Free-to-view(R2) CIX|E 4 7t7
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& BE CXETV 4 Jt+ 1,0002¢F 1,010gt 1.1%
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Z delxid 228 88.2% 88.9% 0.7%

*ZX: Ofcom(2009). {The Communication Market: Digital Progress Report, Q4 2008)
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% of homes
264% 326% 405% 443% 460% 542% 626% 718% 772% B65% BB9%

TV Households (m) g‘:!tﬂ from Q1 2007 is based
26 : M Analogue
24 terrestrial only
” W Digital
2 terrestrial only
18
16 W Analogue
14 cable
12 M Digital cable
10
. Free-to-view
6 digital satellite
4
2 M Analogue
0 satelite

MU M4 M M M M M4 M o 4 O mPaydigta
1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 sateliite
Source: GfK research from Q1 2007 onwards; previous quarters use platform operator data, research

and Ofcom estimates
Note: TV over ADSL take-up stood at around 0.3% by Q4 2008
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CIXE & EZFe| gigl 0

TV Households (% take-up)

100% . 88 9%
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Total digital
60%
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40%

Cable
20%

——DTT-only

73%
o M o MM M M 4 M o o
1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008

Source: GIK research from Q1 2007 onwards; previous quarters use platform operator data, research
and Ofcom estimates. Note: TV over ADSL take-up is too low to appear on this chart
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Total TV sets = approximately 60 million

Q42007 Q42008
Analogue terrestrial P-
093479% Pay satellite ay 1teI\ e

ree-to-view satellite
Free-lo-view salelite  Analogue lerrestrial 1.2%

1% 27.6%
< Cable
6.1%

Digital terrestrial
43.1%
Digital terrestrial
36.9%

Source: GfK research for both Q4 2007 and Q4 2008
Note: figures may not add up to 100% owing to rounding.

<8 3> = U TV =4 23S HIS(EH TV 40| HI8)

57 A5 AQ(BBCL, BBC2, 1TV, Chamneld, Five)wh 218 5= 9l

A A TVE 20079 4/457) 34.9%° Bl&l 7.3% EQE &3t 27.6%=
A=, ol 71E oz 4l 7ol tXE WEAY Falv] FYgow
Q3 Axz Foldrh Wh U Aduk ke FA TVE 2007\ 4/487)
36.9%°114 20083 4/4%7] 43.1%%= 6.2% ESE Z7}Fatict

F=r W TV F WAl == oF 6,000%F th= 2 HAEAT o] SollA 71

CIXE e TV AE

g f7 94 TV AES =48kl 9 BSkyBe 2008y 4/4%-7] st
=, Sky Digital TV AH]2 7Fd2k= A 271 o] 179 1,00071H7F 571k
923%F 8,0007}70l o]2t}. o] £ A 4/4%-7] tib] oF 40%F 7} S
Zolm, o] F °F 34WF 7= 2008del] Ao % Sky 914 TVell 7kigh Ao=
Uepstth. Sky LS 171 WellA OVM TVel 914, F=2le] 7Fsgh ‘Sky
Multiroom’ AH]Z2=ef] 7}48k 714 == & 172%F 3,0007= o= #Hd 722 7]
2P diu] 199k ®o] F7kgk Aot} o]2|dk A= = Sky Media® ©o]-&3f <l

N

Ofm
rH

6 09-07( 294

ot



A OAE TVE G218k 719 19%7F 3k o]d<] TVE Skyell 4
g thAld WS sk vtk S 9v]git) BSkyBe| sk WES
of AAEA] B F 9= tAE HtlL 53F Au]2~Ql ‘Sky+ el 7}
© A 7] di¥] 51%F 5,0007F3A7F 571 4659 7R, Sky 914 WSS
sh= 7] 50% ool ‘Sky+’ AH|AE o]&sk= Ao®E UEpuith g H
2x= A st QS FHoE 77 Ak 9= askd TV(High
Definition, HD) ¥lj7]#] A<&91 ‘Sky HD' 7F)AR= 2008\ 4/4%7] €A 77%¢
9000712 A E7] tin] oF 207te] 7}tk Z27Fs Ao 7 ZAFEQILE 20099 3
A7 9] ZAF AF} SkyollA= Z 32709 HD AHds Algstal lom, HD H&
Al A a3k ‘Sky+ HD box'9] 7H4L 1:d A 1509F-=(3+3} oF 301t <1)ollA
AAl 4992-= (38} oF 108 )2 AHHh

L)
ED

o mo
IUIO [ JH-‘
Y

n

—|~
N

o>

<H 2> Rs UXE A4 TV AIE &

Pay digital satellite — BSkyB Q3 2008 Q4 2008
Pay-TV satellite subscribers 9.,067,000* 9.238,000*
ARPU (annualised) £430 £444
Chum 10.9% 9.9%
Basic package price £17.00 £16.50
Sky Multiroom 1,655,000 1,723,000
Sky + 4,135,000 4,650,000
Sky HD 591,000 779,000

Source: BSkyB Q4 2008 results
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ol gsh= A, B4, ol FEelA A3 = BSkyBe| ‘Sky Pay Once’ll 7+
gk o]F fr= A2 7Igte] Bt F 2915 oAtel] whel B AL $1A TVE
Agkst A9 AA|, BBCY ITVOA A|Ee= ‘Freesat’ AH|AE o]&dl= HS-
JlA, BSkyBUr Freesato] obd 718} 914 41 AAE Fhsto] AFutsel A4
g 5 MRSk A9 soE R o vk 2008 @A d=r W 60wke] 7L
5 94 TVE ol8star glom, 2008 d 1297k4] ¢F 239k 71| ‘Freesat’ 5
A AR7E sdEo] 2009 ARlolE o] 847 Sk Ao .

Aoz &5 AlE

<H 3> JH0IE &5 AY &
Cable — Virgin Media Q3 2008 Q4 2008
Digital TV subscribers 3,407,900 3,469,000
Total TV subscribers 3,576,500 3,621,000
Total subscribers
(TV, telephony, intemet) 4,740,400 4,755,200
Homes passed and marketed 12,561,900 12,653,100
TV penetration rate * 28.5% 28.8%
ARPU ™ (annualised) £503 £508
Churn ** 18.0% 14 .4%
Basic package price £11.00 £11.00
Virgin DVR (V+) 468,700 521,500

Source: Virgin Media Q4 2008 results
* TV penetration rate is the based on the number of homes passed by the cable network
**Virgin Media ARPU and churn rates relate to their total consumer division.
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DTT quarterly sales (actuals) Q4 2007 Q12008 Q2 2008 Q3 2008 Q4 2008
Freeview set-top boxes 1,931,130 1,273,955 912115 973,730 1,409,220
Integrated Digital Televisions (IDTV's) 2,286,900 1,879,605 1417500 1575630 3,059,700
Total sales 4,218,030 3,163,660 2,329,615 2,549,360 4,468,920
DTT DVR sales* 346,000 252,000 191,000 195,000 393,000

Source: Sales figures from GfK, as adjusted by Freeview™*
*DVR sales include devices that combine DVR with DVD recording functionality.

** Freeview adjusts the sales figures upwards by 5% to represent its estimate of the number of DTT set-
top boxes and IDTVs sold in Northern Ireland and offshore islands.
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— Ofcom (2009). The Communication Market: Digital Progress Report Q4,
2008. Norwich: Ofcom.

— EMCA (2008). Digital Switchover — Status quo and outlook of UK,
France, Spain, Italy and Germany. Berlin: EMCA.
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