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AA OXE SAGS AmET] Ysixe GA AA gAY 275 A % 710l =l
A SUAGL 2holE g (live music) A%t 7155 (recorded music) AR Ui 4 AL
7= A2 oAl Rt CD. DVD 9] Z@2|A(physical) #-&Ad EM]‘%*( igital)etel U=
5 gAY QEAR, 18l A A4y ojFle] ols) 8otg st AAdU(performance
rights)Al%, |3 7Y, G 5ol AFEE= H74 3 (synchronisation) A1} 502 UHDh AvHA
oz gAY SEARE AT Soptor ne

<E 1> gAYl BR

ajo|E S ot J1E 8% (recorded music) A&

. . CXE gs
live music) Al& SP1® = o3 o [=Yely
( ) AIE 22X 2 (CITE SN & i &

Dol mNE 2o [ NI E, CD, | 2ct2l0ILt 2HIeES =6t JI%%C—’_.*EI =23 & | JIBsde  4gs&l,
e = LP/EPT), DVD S | TIRZE, AERIY, ga | A, MAHOAS | HY, Z0 SO0A
—=° o £ 2l S9 X S8 | | M o HIES Hel
OIAE 7153 YA &olM OAE F5A1F sligdste OAIE SUAIG2 A MUlA G3of o
e ohgit Ze Aoz Bedd
<® 2> OAE SO A AulAE BRY)
S8 A& SS 2Al
o O o2c
eac AN 2RE
(download) (permanent digital download)
QA CH22E(1imited download)
On—Demand
cxg 8= AEZ|Y Q0L Radio-Style
(streaming) 2=
SR HIC
==Rul3e]] mastertone(Z 4 2), ringtone(ZA2l), ringbacktone(E3HAE)
(mobile) S99 2HtY AE
o] #f0 =W 55| = He ORE SAAFoA AA} MEA TS Bou Qe AU
Brle AEEly AuAL B4 Ago] BRET, 1 49 2¥el ARY 2L AAU &3]
71559 A1 tjEo] ZEES)
1) EP= Extended Play, LP= Long Playing record. EP= dutd o2 3-5719] 29 & LP+ full album @Al
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Federal Register®] Copyright Royalty Bo

2) 0]29] Tjx|Y -Zotju] A

Royalty Rates for Digital Performance of Sound Recordings:
Congressional Research Service.

3) 0]=9 7L AHYl 2ttjQ AMH]A+= Pandora, Last.fm, Slaker Radio 5©] si%.
Decision of the Copyright

ard, 2009. 1. 264%}+ 37 CFR Part 3850 A
cf. Brian T. Yeh(2009.3.29). Statutory
Royalty Board,



AP OAE SO FB2 <E 3>2 Fo) AUEH, S 20119 A7 SUAe RA) 4989
86007 Z22 13%9] WL 7ISsigck. 20074 o5 A%l ZaMolA 2011 Ao 4
AR Sobln, o= 201697 B 3.7%0] A&Ael Haol dAHTh Mrdos Amuwy,
AP SOMAEE efolmgor Alatol 2610] 8,6008F Zelz FR|C] 52.50%9) ulEE, =gt Alxel
2379 Fel2 47.50%9 HIFL AASH: 5 A 59 aolu SNl J|Sgo AFurt of 2
HFE AASIT Uee U 4 AL 7123} Fof F 2YA $5 1599 6,9008F F2(32%). TIA]
9 852 779 31009 F(15.50%)2 FA ClAIE SorAFe
ou], 225 9EARY 1/20] 2RS X 4 Uck.
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2 efolu gopopz 48%9] YL JISstH o, 7]
F28D 98 ¢ & Atk PO 201697 JHg A AT AF AA OAD SoAgoR
12.6%9) AWF PG BY 202 YT, 1 cfgo] oy SONFOR 56%, YA BN §

olet Z2 AA SAAFY Weto] met 2015 AAl A AA AR SACl 22A &
A RS FET Zloz AYHL, A2 SAAFL =z Bistet X&AQ 42 HL2E 4+ §
o

ohAI7E E @ let

<0t 2007 | 2008 2009 2010 | 2011p | 2012 2013 2014 | 2015 2016 ZOCQG_FJG

soym | 27.151| 22,954 | 19,974 | 17,163 | 15,969 | 14,610 | 13,506 | 12,603 | 11,873 | 11,308
;l =S -13.6 | -15.5| -13.0| -14.1 7.0 8.5 76| 67| 58| -4.8 -6.7
S |gxg | 5.173| 6204| 6799 | 7,114| 7,731 8,864 | 10,063 | 11,326 | 12,631 | 13,966
| =S 42.0 19.9 9.6 4.6 8.7 14.7 13.5 12.6 11.5 10.6 12.6
Jl= sor | 32,324 | 29,158 | 26,773 | 24,277 | 23,700 | 23,474 | 23,569 | 23,929 | 24,504 | 25,274

A -7.8 -9.8 8.2 -9.3 2.4 1.0 0.4 1.5 2.4 3.1 1.3
ol0|D Sor | 24,469 | 25,063 | 26,381 | 24,993 | 26,186 | 27.650 | 29,202 | 30,881 | 32.637 | 34,467

H 4.5 2.4 53| 5.3 4.8 5.6 5.6 5.7 5.7 5.6 5.6
My o | 56,793 | 54.221| 53,154 | 49,270 | 49,886 | 51,124 | 52,771 | 54,810 | 57,141 | 50,741

Sl 2.9 4.5 2.0 7.3 1.3 2.5 3.2 3.9 4.3 4.6 3.7

% ZX: Global Entertainment and media outlook, 2012-2016, PricewaterhouseCoopers, 2012.
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% &X: IFPI (2012). Recording Industry in Numbers

A B, 2o] AJAro] AAQ] 42.5%
ofma]7} £9] AR 24.6%
ARlsto] Tl Ao g

g0l 492 5.4%9] AlS

o]=vt 7ycirt 23t
= F A1Ao]l 30.5%2 £ WA AR, o
= S5t QITh. S8l 2hER D|RALE 40.6%E
3 RS FAstT 9T o] Yd® oz 152%, 20| 392 7.6%,
S|

<E 4> AF ORE oAy Ao,

(Her 2e)
A g & A g &
A8 29 BPN d * 29 BPN d
(Baeg) AMNE (HEE) (Bge) NE (HEE)
20 0= 3,137 3,288 == 156
(42.5%) IHLICH 151 (8.7%) oIz 152
Zga 154 s ye 1,174 2,355
sy 366 (C(’)o%;’ 5= 416 (0.6%)
It AA 143 1.901 Bi= 69
A2 585 (19.6%) 3F 196
6%) 24 AIOF 87 o) [EEE 63 87
OlERel 63 (2.4%) YAl 87 (18.4%)
|
SAAIE 773
¥ Z=X: Global Entertainment and media outlook, 2012-2016, PricewaterhouseCoopers, 2012
A A" SeA9] 2o ThES U= 2JAX| 7| Gartner?] AF=Ql <i 5>0f oJ5] AtmHEH 4)

20119 A o] 7.6% 37k AA ORI SoAel lE 639} 35008 22l F Mg 2 ohE ol
F2 AIStD 9t AFe 99 CheRE AR 201149 369 30009 2, AR 57.3%F AtA|
e o2 Uehgtt 130 2 uFS ARG Retd Ae 219 73008 222 34.3%, AE2
% AR 59 32009 Dal, 8.4%¢9] ¥lFL AHAIFCL.
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A7 CIA1E otAe] Bopd thES u]2 2]4A]7] ¥ Gartnere] AFaQl <i 5>0] o]af Abm s
2011 AW ohu] 7.6% Z7kst A7 CIXI Somlgtel thE 639 35008t el & sbg 2 UjE u)
A9 Axletn Qe AR 29 the2c Aoz 20119 369 30009 Daf, AA|e] 57.3%= Atx]
she Ao Uehdth rhgoe I uES AK|E wured A4S 219 73005 Dejw 34.3%, AE2)
8 AL 59 32008 D2, 8.4%2] U5 AHKIgC}
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CAGR

e 2010 2011 2012p 2013 2014 2015

(2010-2015)

AERIY 353 532 809 1,211 1,701 | 2,219 44 4%
Cixlg | OH22% | 3,368 | 3,630 | 3,847 | 3,952 | 4,003 | 4,050 3.8%
Set 2 2,167 | 2,173 | 2,141 1,958 1,723 | 1,461 ~7.6%
SHE 588 | 6,33% | 6,798 | 7,121 7.421 | 7,730 5.6%
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AA HRE SAATANA AAAERD R8o] 7Hse 22 /8
iTunes store?t H|JQ AEZY Hoko] YouTube AEo]1, S
Spotify7} @tj@ AEZY MulAZ ANA AIFoA F2E Au[A &

2 A AA gxRE ARt 7 2 g8 ZEQ iTunes Music StoreE FAloz gt 2 ot

: o =
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w25 MU|A7F 7P 2 UiE B]ES AMAISEAL QIAITE ofer THY S/4AS Y A Spotify
o] ~E2|Y AMulA Ao HMA th] 50.6%, 20104 - 2015 Alo] 44.4%°] AP S BY
7N EE IS

olg} e Spotify: Ao 3 9% =20] A7 OAE AL FT 9 iTunest:
32t AujAet AEZT Au|AZE At Z2tQ = AMH|A iTunes Matchs, Googled Google
PlayS, iTunes store(70%) tt202 0O]= AJAFQ] 15%
Player MB|AS Fol AlAl HAIE SAAIFNA 2H5

U] Solmlo] ost WA o]=x

Fe AA" K-pope| 2298 AlF A
Z£0] Universal, Sony, Warner, EMI®] A|A 4
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Aosty 9= Amazong Amazon Cloud
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